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PREFACE 


This publication introduces the fifth revision of the series of 
Canadian index numbers of retail prices titled the Consumer Price Index. 
The revised index incorporates a change in weights from 1947-48 to 
1957 but retains the time base 1949, which continues to equal 100. 
The publication contains a comprehensive review of the methods and 
techniques employed in the construction of the revised index, together 
with comparative tables and charts of the 1947-48 weighted and 1957 
weighted indexes. A series of supplementary classifications of indexes 
are introduced with the revised index. 


The revision programme was carried out in the Retail Prices 


Section of the Prices Division. 


WALTER E. DUFFETT, 


Dominion Statistician. 
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THE CONSUMER PRICE INDEX FOR CANADA 
(1949 = 100) 


(Revision Based on 1957 Expenditures) 


A History of the Revisions of the Consumer Price 
Index in Canada 


The history of retail price indexes in Canada 
extends back to the year 1910, when the first of a 
series of Canadian index numbers of retail prices 
was published covering the period 1900-10. Since 
that time, new indexes have been incorporated into 
the series periodically as the need arose to revise 
the items included in the index, and their weights. 
The need for such revisions arises because family 
expenditure habits change over time, and indexes 
reflect the movements of prices with less precision 
as they move from the period to which spending 
patterns relate. Changes may be gradual over a 
fairly lengthy period of time, as in the case of 
increased ownership and use of passenger cars, 
or they may be sudden as illustrated by the intro- 
duction of television. In Canada, revision of the 
item content and the weights, i.e., the weight base, 
has been associated up to now with a change in the 
time base. The time base is simply the period at 
which the index is defined as 100, and the period 
from which the published series measures the 
percentage change in price. Such revision of both 
the ‘‘time’’ and ‘‘weight’’ bases have been under- 
taken four times in the Canadian series since 1910, 
and each marked the construction of a new index. 
Thus the complete historical series of retail price 
indexes in Canada incorporates five different 
expenditure patterns closely related to the time- 
base periods 1900, 1913, 1926, 1935-39 and 1949. 
This fifth revision of the Consumer Price Index 
incorporates a change in the ‘‘weights’’ from 1948 
to 1957, but retains the time base 1949, which 
continues to equal 100. 


In 1953, following completion of the revision 
to a 1949 time base, a series of small-scale biennial 
surveys of family expenditures was instituted to 
provide a basis for decision on the need for sub- 
sequent revision of the index. The surveys were 
planned also to provide the data necessary to effect 
a revision when needed. The 1953 survey was 
largely experimental while the 1955 survey provided 
preliminary evidence of the desirability of revision. 
The 1957 survey confirmed the earlier indication 
and, accordingly, a programme of revision was 
undertaken. While the primary purpose of the 
programme was the revision of the item content and 
weighting diagrams, a review of concepts and 
methods employed was undertaken. 


In the current revision, the list of items 
included in the index has been expanded and the 
relative importance of items has been revised in 


accord with family expenditures reported in the 
1957 Urban Family Expenditure Survey. A modifi- 
cation in the treatment of durable goods such as 
appliances and automobiles, and a technical 
improvement in the use of seasonal baskets of food 
in the index budget, have been incorporated. In 
addition, the traditional classification of groups 
within the Consumer Price Index has been expanded 
and supplementary classifications are provided for 
the first time. 


The following sections deal with the various 
technical aspects of the Consumer Price Index. 
The principles underlying its construction were 
fully discussed in the report’ which accompanied 
the introduction of the index in 1952. For the 
convenience of readers, pertinent sections of that 
report have been quoted in full herein in order that 
the present report contain within itself a full 
description and explanation of the index. 


A Review of Consumer Price Index Title and 
Definition 


The revised index retains the official title 
‘Consumer Price Index’’ which, in 1949, replaced 
the long-standing but misunderstood title ‘‘Cost-of- 
Living Index’’. The title was changed at that time 
to avoid the misunderstanding, then prevalent, that 
the index measured all changes in the cost of living. 
In fact, the Consumer Price Index and its prede- 
cessor, the Cost-of-Living Index were specifically 
designed to measure only changes in retail prices 
of a fixed quantity of commodities and services 
bought by families. Consequently both indexes 
measured changes in the cost-of-living, only insofar 
as they resulted from changes in retail prices. 
Both indexes are ‘‘price’’ indexes and neither one 
measures changes resulting from non-price factors 
which affect living costs, such as increased or 
decreased income, larger or smaller families or 
changes in the quantity or quality of goods and 
services bought by families. 


Specifically, the Consumer Price Index measures 
the percentage change through time in the cost of 
purchasing a constant ‘‘basket’’ of goods and 
services representing the purchases made by a 
particular population group in a specified time 
period. The ‘‘basket’’is an unchanging or equivalent 
quantity and quality of goods and services. Only 
those goods and services which have a price, i.e., 
a market cost of a specified unit, and which can 


1 The Consumer Price Index, January 1949 — August 
1952, D.B.S. Catalogue No. 62-502. 
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be priced continually over time can be included in 
the basket. In the current revision the basket of 
items included in the index is composed of those 
commodities and services purchased by Canadian 
urban families during the calendar year 1957, for 
which prices over time are measurable. 


The above definition is the essential deter- 
minant of the proper use and interpretation of the 
behaviour of the index. The index is a price index 
and its movements result from price changes only. 
It relates to a broad but specific group of urban 
families but is not likely to reflect closely the 
experience of any one particular family. The index, 
therefore, should not be expected to reflect price 
changes experienced by other population groups 
whose incomes, family sizes or places of residence 
are characteristically different from those of the 
index group. Finally, the index should not be 
expected to approximate changes in the incomes or 
expenditures of persons, families or population 
groups, because change in such aggregates is the 
product of many factors beside price change. 


A* more comprehensive review of the charac- 
teristics of the target group is contained in the 
following section on family coverage. 


Family Coverage 


The selection of families to be represented by 
the index defines the population group to which the 
index relates. It is also a determinant of the index 
content and weights, since these are determined 
by the kinds and amounts of commodities and 
services purchased by families, and families spend 
their money in different ways depending on their 
circumstances. In the present, and previous, 
revision of the Consumer Price Index, the primary 
objective in selecting families to be represented 
by the index has been to secure wide representation 
of urban families, consistent with reasonable 
similarity of family spending habits. 


To achieve this objective in selection of the 
target group of families to which the revised index 
relates, the three criteria of family income, family 
size, and geographical location were used. These 
were the factors used to define the target group 
of the former index based on 1947-48 data. While 
no Significant change in family size has occurred 
Since 1947-48, there has been an appreciable 
upward shift in the income levels of urban families. 
For this reason, the income range of the target group 
has been correspondingly modified in order to 
establish a target group in 1957 comparable to that 
of 1947-48. 


The principles and procedures followed in 
determining and specifying criteria for index families 
in 1947-48 were described in detail in The Con- 
sumer Price Index, January 1949—August 1952. 
They are as appropriate today as they were then 
and the following extracts from that publication 
are repeated here. 


9; fa) determining an appropriate cross-section 
of families, three factors were observed as 
being crucial determinants of how people spend 


their money. These were: family income, size, 
and geographical location. It would have been 
possible to use additional criteria such as 
source of income, racial background, and age of 
head of the household; but on the basis of 
detailed examination of expenditure records, 
and analyses available from previous surveys 
in this country and elsewhere, only the above 
mentioned three were considered decisive.’’ 


‘In deciding what limits of income range, 
family size, and geographical location should 
be used, similarity in expenditure pattern was 
the determining factor, and those family types 
whose expenditure patterns were significantly 
different from the average were excluded. 
If family types with exceptional expenditure 
patterns had been included their influence on 
the average might well have been such as to 
make the index unrepresentative of the large 
majority of families. It was decided that the 
central core of family types whose expenditure 
patterns were similar enough for their changes 
in living costs resulting from price change to 
be adequately represented by one index could 
be defined as those families: 


(a) living in 27 Canadian cities with over 
30,000 population, 

(b) ranging in size from two adults to two 
adults with four children, 

(c) with annual incomes during the survey 
year ranging from $1,650 to $4,050.’’ 


‘‘The target group, as it may be referred to, 
covers the full range of urban industry and 
occupation and is not restricted to those whose 
principal source of income is wages or salaries. 
Families with incomes from such sources 
constitute over ninety per cent of the families 
included, and tests showed that expenditure 
patterns of non wage and salary earners were 
almost identical with those of wage and salary 
earners.’’ 


‘‘Both single persons and larger families 
were found to have expenditure patterns 
sufficiently different from those families rang- 
ing in size from two to six persons to warrant 
their exclusion. Single persons normally spend 
an appreciably larger percentage of their total 
expenditure on shelter and less on home 
operating costs, while larger families spend 
more on clothing. The latter group was, in any 
case, largely excluded by the top of the income 
range. Families of the size selected include 
66 per cent of urban families of all sizes. The 
average size of the families included is 3.0 
members.’’ 


‘‘Families with incomes of less than $1,650 
reported spending a larger proportion of their 
total outlay on food, and fuel and light; while 
those with incomes of over $4,050 devoted a 
smaller percentage to food and a larger propor- 
tion to miscellaneous goods and services, than 
did those with incomes between these limits. 
The income cut-offs of $1,650 and $4,050, 
exclude approximately 9 per cent of medium- 
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size urban families at the lower income level 
and 14 per cent at the higher income level. 
Thus, over 75 per cent of all income levels of 
urban families of medium size are represented. 
Incomes were concentrated heavily between 
$2,000 and $3,000 with over 45 per cent of the 
families included reporting incomes within this 
range.’”’ 


“It is a practical certainly that the target 
group selected is the broadest one within which 
spending habits are sufficiently homogeneous 
to provide almost identical indexes in the event 
that separate index series were calculated for 
any important component of the target group.”’ 


In updating the criteria from 1947-48 to 1957, 
examination of data from the 1951 and 1956 
Censuses of Canada indicated no significant change 
in family size and the target group will continue to 
include families ranging in size from two adults to 
two adults with four children. In contrast, sample 
surveys”? of urban family incomes have provided 
ample evidence of appreciable upward shifts since 
1947-48 in the incomes of urban families resulting 
primarily from increases in wages and salaries. 
The family income specifications for the target 
group have been correspondingly revised to include 
families with incomes ranging from $2,500 to $7,000. 
The upper boundary of the income range has been 
advanced more, from $4,050 to $7,000, than the 
lower boundary, from $1,650 to $2,500, in keeping 
with the shifts in income since 1947- 48. 


The income range established for the target 
group in 1957 was the result of a progressive series 
of changes associated with the biennial family 
expenditure surveys previously mentioned. The 
expenditure surveys of 1953, 1955 and 1957 were 
designed to cover in each period a target group 
of families comparable to that selected in 1947- 48. 
The income range for survey families was, there- 
fore, progressively revised in successive surveys 
in keeping with the upward trend of wages and 
salaries. At the same time, each survey provided 
an opportunity to verify the homogeneity of expendi- 
ture patterns within the group and to suggest 
possible modifications for the following survey. 
Survey tabulations provided data on expenditure 
patterns by city, by five or more income classes 
within the target group and by eight family types. 
In 1957, the survey consisted of a series of 12 
monthly surveys of food expenditures in each of 
five metropolitan areas across Canada and one 
survey covering nine cities in which data were 
collected on all items of expenditure during the 
year. Some 7200 weekly records of food expenditure 
and about 1100 records of annual expenditure on all 


2 Incomes, Liquid Assets and Indebtedness of Non- 
Farm Families in Canada, 1955, D.B8.S. Reference Paper 
No. 80. Catalogue No. 13-508. 

Incomes, Liquid Assets and Indebtedness of 
Non-Farm Families in Canada, 1958, D.B.S. Catalogue 
No. 13-514. 


items were collected in 1957. Tabulated results of 
the survey including a description of methods have 
been published. 


The cities surveyed in 1957 were St. John’s, 
Halifax, Montreal, Three Rivers, Toronto, Kitchener- 
Waterloo, Winnipeg, Edmonton and Vancouver. 
Because available data for revision of index content 
and weight were restricted to these nine cities, the 
validity of their use to represent families in all 
cities with over 30,000 population was tested. The 
tests were carried out using family expenditure data 
of 1947-48 covering 27 cities. Expenditure patterns 
for five major cities were compared with those of all 
twenty-seven cities and it was clearly evident that 
the patterns for the restricted group were not 
Significantly different from those of the total group. 
Expenditure patterns, with minor exceptions, do not 
appear to be a function of city of residence. The 
revised index continues to represent, therefore, 
families of specified size and income in all Canadian 
cities with over 30,000 population. 


The Weight and Time Bases Used in the Current 
Revision 


In the construction of any index measuring 
change through time, two reference periods are 
required. One is the time base at which the index 
equals 100 and from which the index measures the 
percentage change in prices. The other is the 
weight base which is the time period to which the 
weights used in the index relate. The time and 
weight bases may coincide but quite frequently 
they relate to different periods. For example, 
during the past ten years the Consumer Price Index 
has had a 1947-48 weight base and a 1949 time 
base. 


A practical consideration in selection of the 
time base is that it should conform, in so far as 
possible, with the time base for other statistical 
series, both national and international. This 
consideration was a primary reason for selection of 
the time base 1949 for the Consumer Price Index. 
and for the same reason 1949 has been retained as 
the time base for the revised index. Because the 
time base has been retained, the level of the index 
is not changed by the current revision and the 
monthly indexes will continue to measure current 
prices as a percentage of prices in 1949. 


While comparisons between various series 
would be more precise if both time and weight 
bases were identical for the series being compared, 
it is more important that the weight bases be 
appropriate to each series. Further, it is preferable 
that the weight base relate to what might be con- 
sidered as a ‘‘normal’’ pattern of family expendi- 
tures. Expenditure patterns of a particular year may 
be said to be normal if expenditures are consistent 
with the trends in expenditures suggested by data 


3 Urban Family Food Expenditure 1957, D.B.S. 
Catalogue No. 62-516. 


City Family Expenditure 1957, D.B.S. Catalogue 
No. 62-517. 
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of preceding years, and if there are no unusual 
economic or social conditions which might be 
expected to affect expenditures. The calendar year 
1957 may be so described. This conclusion is 
based on study of the results of the 1953 and 1955 
family expenditure surveys, in conjunction with 
official statistics of production and sales. The year 
1957 is therefore considered to be an appropriate 
weight base period. Accordingly, the item content 
and the item weights in the revised index are based 
on family expenditures reported in the 1957 Urban 
Family Expenditure Survey. 


Item Content of the Revised Index 


The principles followed in reaching decisions 
on the item content of the revised index were 
identical to those used in establishing the 1947-48 
basket of items for the old index. The following 
extracts from the published record* enunciate these 
principles: 


‘Decisions as to the items included in the 
budget or ‘‘basket’’ of goods and services, 
whose price change is measured by the index, 
are fairly clearly implied in the section related 
to index definition. From the definition given 
there it follows that the budget should include 
those items which have a price, and for which 
it is possible to determine price change. 
Conversely, it should exclude those items 
which have no price or cannot be priced. Thus, 
a price tag becomes the symbol of the index, 
and in establishing the boundary lines between 
those items which are properly included in the 
Consumer Price Index and those which are not, 
two criteria are decisive. First, does it have 
a price? Second, can the price be identified 
with a specific quantity of a commodity or 
service? The first is axiomatic in reference 
to a price index. If the second criterion cannot 
be met, price cannot be distinguished from cost 
and the item should not be included. It is fairly 
easy to identify price with constant quantities 
of most commodities and many services. 
Changes in the cost of a given number of quarts 
of milk and theatre admissions may be cited as 
examples which obviously can be covered by 
the index. On the other hand, savings have no 
price and it is impossible to establish any 
relationship between current savings and the 
specific quantities of goods or services they 
will eventually buy. Purchases of bonds, 
annuities and other forms of savings, clearly 
have no place in an index concerned with 
consumer prices. Between these extremes, 
health insurance premiums may be referred to 
as representing the limit of expenditures which 
have been included. Prepaid health care rates 
are the price corresponding to such insurance 
premiums, and they may be associated with 
stipulated quantities of medical service.’’ 


“Decisions on the inclusion of items were 
based only on factual considerations. No 
attempt has been made to differentiate between 


* The Consumer Price Index, January 1949— August 
1952. D.B.S. Catalogue No. 62-502. 


‘Juxuries’’ and ‘‘necessities’’, nor to assess 
the desirability of any particular type of 
expenditure from a moral or social point of 
view. Aside from the considerations which have 
already been mentioned, the primary question 
related to the inclusion of an item was whether 
or not the target group reported buying it. If it 
was reported as being purchased it was 
included. It should not be concluded that the 
index measures the price change of only those 
items specifically listed in Table 4. These 
items have been selected and the index con- 
structed so that it measures the price change 
of all goods of the same general type as those 
specifically included.’’ 


Differences between the item content of the 
old and the revised Consumer Price Index reflect 
the changes in buying habits of Canadian families 
between 1947-48 and 1957, as well as the wider 
sampling of items for pricing to provide more 
adequate representation of particular groups of items 
previously included in the index. Examples of new 
items which have become important in family 
purchases since 1947-48 are frozen foods, air 
travel and the purchase and repair of television sets. 
Examples of items which have been included to 
improve the sampling are restaurant meals, sporting 
goods, jewellery and toys. In all, 26 new food 
items and 17 non-food items have been added to the 
pricing programme and are included in the revised 
index.§ 


Few items in the old index have disappeared 
from family consumption or declined sufficiently in 
relative importance to be deleted from the revised 
index. Examples of items dropped were brooms, ice, 
laundry soap, men’s overalls and men’s work boots, 
prepaid hospital care and hospital rates.® A list of 
the new items added and former items deleted from 
the revised index budget is provided in Table 7. 


Item Weights in the Revised Index 


For each item included in the index there is a 
‘‘weight’’ which represents the relative importance 
of the item in the index budget. The purpose and 
importance of item weights is explained and 
illustrated in the following extract from the publi- 
cation cited.’ 


‘The weight of an item in an index is a 
measurement of the influence that the price 
change of the item has on the movements of the 
index. If one item has ten times the weight of 
another, then the same price change in both 
items will affect the movement of the total 
index in the ratio ten to one. The weights 


5 These changes are additional to continual changes 
in varieties which have taken place quite independently 
of the current revision of the index for items already in 
the index. Examples of such changes are shifts from 
wringer to automatic washers, and the addition of compact 
and European cars to standard North American cars. 

© The deletion of prepaid hospital care and hospital 
rates is discussed in the section covering Health Care. 

” The Consumer Price Index, January 1949 — August 
1952, D.B.S. Catalogue No. 62-502. 
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assigned to the goods and services included 
in the index were determined from the amount 
of money reported spent on each item, or group 
of items. For example, families reported (in 
1957) that for every dollar spent on clothing, 
over twice as much was spent on food, and the 
weights of 11 for clothing and 27 for food, are 
a reflection of this fact. The importance of 
weights may be appreciated by reference to the 
fact that a given rise in the food index will 
increase the total index over twice as much as 
will the same increase in the clothing index.’’ 


‘Since the index measures the influence of 
price change upon the cost of purchasing a 
given ‘‘basket’’ of goods and services, it 
follows that where a small price change has a 
large influence on the total cost of the 
‘*basket’’, the item should have a large weight, 
and where a large price change has only a 
small influence on total cost the item should 
have a small weight. The following hypothetical 
example will illustrate this point: 


In the above illustration price increases of 50 
per cent and 100 per cent have added $75.00 
to an original cost of $140.00, increasing total 
cost by 53.6 per cent. A simple average of the 
price increases of 50 per cent and 100 per cent 
is 75 per cent. The correct price index of 153.6 
is determined by weighting the percentage 
increases in the ratio of 130 to 10, in accord- 
ance with original expenditure; an incorrect 
index of 175 would result from an unweighted 
aveiaze of price changes.’’ 


It is neither possible nor necessary, however, 
to continuously collect prices of all commodities 
and services purchased by families. Therefore, 
items priced for the index constitute an extensive 
sample of the things families buy. The items not 
priced are, nevertheless, represented in the index by 
a process termed imputation whereby their weights 
are allocated to the weights of related items which 
are priced. Thus, the price change of an item, or a 
group of items, is used to represent the price 
movements of similar or related items. This pro- 
cedure is used in the construction of all price 
indexes in Canada and other countries. The process 
of imputation is an important consideration in the 
selection of items to be priced. The commodities 
and services purchased by families are first grouped 
according to purpose, e.g., food, housing, clothing, 
etc. Within these major groups, further groupings are 
made, Within clothing, for example, men’s wear, 
women’s wear, children’s wear, footwear, and 
piece goods constitute five sub-groups. These in 
turn are divided into smaller groups such as suits, 


coats, shirts, trousers, etc., for men’s wear. 
Finally, selection of items for pricing is made on 
the basis of the importance of items in family 
expenditures and the similarity of price movements 
of related items. 


A detailed statement of the items priced and 
their weights in the revised index is presented in 
Table 4. It is evident from the table that not all 
items of men’s clothing, for example, are listed. 
As described above, however, the weights of items 
of men’s clothing purchased by families in 1957, 
but not specifically listed in the table, have been 
added to those listed. Such items are, by imputation, 
represented in the index. The weighting diagram 
thus reflects the relative importance of commodities 
and services purchased by Canadian urban families 
in the calendar year 1957. 


Other considerations of item content and 
weights are reviewed in later sections dealing with 
seasonality, consumer durables and the treatment 
of taxes, insurance and health care. 


Formulae and Linking 


By definition, the index expresses the current 
cost of the given basket of goods and services as a 
percentage of the cost of the basket in a base 
period. The index in a current month ‘‘n’’, with 
1957 as the base year, may be defined in algebraic 
form as: 


where oa = index for month n 
Qs7 = the quantity of a given item in 1957 


the price of the item in 1957 


57 
the price of the item in month n 


n 


P 
12 
“= summation over all items 
s 


P;, Q,, =the cost of the 1957 basket in 
1957 


ands & P_ Q,;, =the cost of the 1957 basket in 
month n. 


Thus, 


In the above formulation the year 1957 is used 
as the time base. However, the year 1949 is re- 
tained as the time base for the revised index and 


8 The above index formula may be written in the 
following equivalent form which expresses the value 
weights as percentages of the total weights as shown 


in Table 4. 
P Poy Qs7 
og a Fie halter 
2 Py, | & Poy Q57 


where = price in month n as a ratio of price in 1957 


Pe Qe, = the value of a given item in 1957 


&X Po, Q,, = the value of the basket of all items 
in 1957 


best 97 


and > Pg = the relative weight of a given item 


in 1957 as shown in Table 4 
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the following procedure is used to relate current 
prices back to the year 1949. First, the former 1949 
based index is retained as the measure of price 
change from 1949 to January 1961 and the index 
at that month may be written as: 

Geeta = Pier Qa x 100 

j61 BP yg Qo 
where the subscripts refer to months and years. The 
1957 based index is then used to measure price 
change from January 1961 forward to month n. The 
change in prices between January 1961 and month 
n, aS measured by the 1957 based index, is given by: 


le > Qs, : Ess Q>7 
peepee o. x L100" = Spa -ou 100 
j61 2 Ps, Qs7 + Ps, Qs, 
ake OSS 
— = oth Q.7 
ry P 61 Qs 


Using the 1949 based index at January 1961 and the 
change since that month as measured by the 1957 
based index, the index in current month n (ip) on 
the base 1949 = 100 becomes: 


SG > = ee 
ribs jel “49 100} f n 57 
zs pt Quo ~ P61 Qs7 


It is evident in this formulation that the revision 
of the item content and weights affects only the 
movement of the index from January 1961 forward, 
and the index on the revised basis continues to 
express currently, monthly prices as a percentage 
of prices in 1949, 


By this procedure the 1957 based index is 
linked to the 1947-48 weighted index at January 
1961. At that month both the 1947-48 and 1957 
weighted indexes are identical for all components. 


For purposes of comparison with the 1947-48 
weighted index already published, the 1957 weighted 
index linked at January 1961 has been calculated 
back in time to January 1957. The two indexes for 
the period 1957-60 are presented in Table 1 and, 
for the All-Item and principal component indexes, are 
graphically compared in the charts on pages 41-44. 


For the All-Item index and the groups of 
Housing, Clothing, Health and Personal Care, and 
Tobacco and Alcohol, the 1957 weighted and 1947- 
48 weighted indexes are almost identical in level 
and in movement between January 1957 and Decem- 
ber 1960. For the Food component, the two indexes 
closely reflect the trend of price movement over the 
period but the seasonal patterns of the indexes 
differ. The seasonal movements of the 1947-48 
weighted index reflect the net effect of price changes 
and differences in the total quantity of seasonal 
food included in the monthly food baskets. In the 
1957 weighted index, the quantity differences 
between months have been removed and the index 
reflects price movement only.® The effect of this 


° The modification in the treatment of seasonal 
foods in the 1957 weighted index is described in the 
section on Seasonal Variation in Prices and Weights. 


modification is particularly evident in late 1957 
and early 1958 and again in 1959 and 1960. The 1957 
weighted indexes for the Transportation Group and 
the Recreation and Reading group with weights of 
12 and 5 per cent respectively, indicate a stronger 
seasonal movement than do the 1947-48 weighted 
indexes. The trends of the two indexes are similar 
although the increase in the 1957 weighted index 
was somewhat more moderate over the period. 


Prices Used in Consumer Price Indexes 


Prices used in calculating the index are retail 
prices paid by final purchasers inclusive of all 
sales and excise taxes. However, the widespread 
use of a variety of terms such as ‘‘special’’, 
‘‘regular’’, and ‘‘clearance’’ have made it essential 
to define more specifically the nature of the actual 
retail prices entering into the Consumer Price 
Index. 


The price used for each good and service is 
the price in effect in each store or outlet on the 
day the price questionnaire is completed. The price 
in effect may be defined as the price people who 
shop that day would pay for the item, without refer- 
ence to whether or not the price is described as 
being ‘‘special’’, ‘‘regular’’, etc. 

The following collection procedures are 
attached to this price definition: 


(a) Items to be priced are to be regular mer- 
chandise and not merchandise specially 
manufactured for sale purpose. 


(b) A ‘‘reasonable’’ quantity of the item must be 
available for sale. The interpretation of 
reasonable will vary from item to item. 
Twenty refrigerators may be quite reason- 
able whereas twenty half pounds of bacon 
may not. 


(c) The pricing time table for outlets from 
month to month must be consistent, since 
the actual day of pricing can exercise some 
influence upon the prices reported. 


Another factor related to the nature of price 
used is that of multiple unit prices, particularly in 
foods, pharmaceuticals, household supplies and 
personal care items. A multiple unit price is a price 
quoted for a combination of two or more units of the 
item. The practice is to accept multiple units as 
normally sold and to exclude extremes. Again the 
practice varies from item to item, with most mul- 
tiple units quoted for two or three units and as high 
as six units in isolated cases. However, canned 
goods sold by the case or potatoes in bushel lots 
are considered as extremes. For multiple unit quota- 
tions, the price per single unit is calculated and 
used in the index. 


A variation of multiple unit prices is the addi- 
tion of either an added quantity of an item offered 
in conjunction with the regular quantity, or the 
addition of unrelated items such as coupons, toys, 
and novelties to the contents of the specified item. 
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Added quantities are taken into account by calcu- 
lating the price per unit. Since no price can be at- 
tached to unrelated items, price movement is simply 
measured on the prices attached to regular contents, 
even though the unrelated item may have some 
value. Where a choice is available between an item 
with and without added merchandise, the latter item 
is priced. 


Price sources and the methods and frequency 
of collection are described in the section Pricing 
Sources, Frequency, Timing and Field Operations. 


Index Calculations 


The following extract (with minor editorial 
changes) from The Consumer Price Index, January 
1949— August 1952 describes the steps involved 
in reducing a mass of price data to index form. The 
clothing index is used to illustrate the general 
method. These procedures still apply in principle 
with any changes outlined in footnotes. 


“‘The calculation of the Consumer Price Index 
from the mass of price data collected each 
month is accomplished by an averaging pro- 
cess in which the influence of individual prices 
is regulated by a system of weights. The weights 
shown in Table 4 are used in the latter part of 
the calculation process where base period price 
indexes for individual items are combined into 
the total index. Several prior levels of weight- 
ing,not shown on this table,are used to obtain 
price indexes at the item level. For many items 
the average price is based on individual price 
quotations for several specifications obtained 
from different stores in varying numbers of 
cities. This multiplicity of prices requires the 
calculation of weighted averages of prices and 
price changes as between different specifica- 
tions for an item, such as two qualities of 
men’s shirts and several specific services of 
the same type such as the laundering of sheets, 
shirts, and flat work. Weights are likewise re- 
quired in averaging prices from certain types of 
stores, such as independent and chain food 
stores. Similarly, a Dominion average price is 
obtained by weighting city average prices.’’ 


The general method of calculating the index 
can be illustrated by a description of the steps fol- 
lowed in the calculation of the clothing index. 


“‘The clothing group is divided into five main 
sub-groups: men’s wear, women’s wear, chil- 
dren’s wear, footwear, and piece goods. Each 
of these sub-groups is composed of items 
selected to measure the price movements of the 
total sub-group. Within men’s wear, prices of 
one or more qualities of each item are collected 
each month from a sample of department and 
other stores in each of the eight cities where 
full-time price representatives are located. 
Individual store quotations for each quality of 
each item are first weighted by store sales of 
men’s clothing.*® The resultant city average 


10 Clothing store weights are no longer applied and 
each price quotation carries equal weight within a city. 
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prices are, in turn, weighted by the relative 
importance of men’s clothing sales in each 
city, to arrive at an average urban price for 
each quality. The current month’s average 
price is then compared to the previous month’s 
average and the relative change calculated. 
This relative change is then linked to a 1949 
base index, and indexes for the different qua- 
lities of an item are combined to arrive at a 
Single index for each item. In this manner a 
separate index is produced to represent the 
Change in prices from the base period to date 
for each item of the men’s wear group. Thess 
indexes are then combined on the basis of thei 
respective weights (Table 4) to arrive at a: 
index of men’s wear which is finally weighted 
and combined with similarly computed indexes 
of women’s and children’s wear, footwear, and 
piece goods, to produce the clothing index.’’ 


Seasonal Variation in Prices and Weights 


For many goods and services purchased by 
families, prices change over the year because of 
the seasonal nature of supplies available on the 
market or because demand for the item rises and 
falls with the seasons. Foods illustrate the case 
of seasonally changing supplies while winter coats 
exemplify seasonally shifting demand. Seasonal 
changes in prices are included in the revised index 
and the movement of the index from month to month 
reflects seasonal price changes, in accordance with 
the relative importance of the seasonal items in 
family purchases. 


The fundamental problem associated with 
seasonal items in a monthly index is, however, the 
choice of weights which will properly reflect their 
changing monthly relative importance, and at the 
same time produce an index which measures the 
impact of price change on the cost of maintaining 
a constant level of living. The problem and the 
nature of the solution adopted for the food com- 
ponent of the 1947-48 weighted index are des- 
cribed in the following extract*’ which is equally 
relevant to the revised index: 


“Tf tomatoes were treated as most other items 
in the index, they would have a constant weight 
which did not vary from month to month. This 
would imply that monthly percentage changes 
in the price of tomatoes would result. in equal 
monthly changes in the expenditure on tomatoes. 
That is, a low price of tomatoes during the 
summer and fall would be associated with a low 
expenditure on tomatoes, and consequently a 
low index, as compared to a high outlay on 
tomatoes and a high index during the winter 
and spring. Such a constant weight and its 
resultant index would not be a reasonable repre- 
sentation of experience in this country where 
seasonally low prices of tomatoes are asso- 
ciated with seasonally high consumption, and 
vice versa. In this situation,the impact of sea- 
sonal price change upon the cost of tomatoes 


11 The Consumer Price Index, January 1949— August 
1952, D.B.S. Catalogue No. 62-502. 
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is determined not only by the price change, but 
also by the quantity variation normally asso- 
ciated with such price change. Thus, the weight 
for tomatoes in the Consumer Price Index is 
not fixed but changes within the year in accord 
with consumer buying practice. Similarly, 
monthly weights have been used in the food 
index wherever seasonal variations in expendi- 
ture are such that an annual average would not 
be representative of monthly expenditure.’’ 


‘‘Over twelve months, total monthly expendi- 
tures on a group composed of fresn and canned 
fruits and vegetables, fats, eggs, and meat 
were a relatively constant percentage of total 
food expenditure, although within this group 
item expenditures varied significantly from 
month to month. For another group composed 
of dairy products, cereals and other groceries, 
percentage expenditures over twelve months 
were relatively constant at both the total and 
item levels. Constant weights are therefore 
used to combine these two groups, and varying 
monthly item weights within the first. The 
result is an index which measures the influence 
of price change from month to month in the cost 
of buying the quantities of food normally pur- 
chased in each month.’’ 


The difficulty which has been experienced with 
this technique is that the ‘‘quantities of food nor- 
mally purchased in each month’’ are not equivalent, 
but vary somewhat in total. Consequently, move- 
ments of the food component have reflected not only 
changes in prices but also changes in the total 
quantity of food purchased. These have affected 
the seasonal pattern but not the seasonal amplitude 
of the food index, nor its trend or annual averages. 


In the revised index, a modification in the use 
of changing monthly baskets of food has been in- 
troduced with the objective of ensuring that the 
movements of the index measure price changes only, 
or incorporate, at most, only negligible quantity 
influences. The total monthly expenditure on a 
basket of seasonal items’? incorporated changes in 
both price and quantity. If however the effects of 
price are removed, residual changes can be attrib- 
uted to changes in the total quantity of food pur- 
chased. The calculation of a quantity index presents 
difficulties similar to those encountered in the con- 
struction of a price index, and a number of such 
indexes were calculated. They were found to be 
closely similar over the twelve months of 1957, and 
the quantity index finally selected was calculated 
using average 1957 prices. The monthly aggregates 
obtained from totalling the quantities of each month 
valued at average 1957 prices, indexed on the month- 
ly average of the aggregates, indicated that families 
varied their total purchases of food over twelve 
months within a range of + 2 per cent. Differences 
of this kind in the aggregate quantity of food in- 
cluded in the 1947-48 food weights distorted sea- 
sonal movements of the former food index. These 


42 The items contained are listed on page 38. 


differences and the consequent distortions of index 
movements are eliminated in the revised index by 
maintaining the total quantity constant for each of 
twelve months, but permitting quantities of the indi- 
vidual items to vary. This objective is achieved by 
the following adjustment made to each seasonal 
item in the food basket. 


For each seasonal item in a given month, quan- 
tity purchased was adjusted by multiplying it by the 
ratio of the average monthly aggregate to the actual 
aggregate for that month, both valued at 1957 aver- 
age prices. Thus, if the month’s actual aggregate is 
higher (lower) than the average, the quantities of all 
seasonal items are proportionately reduced (in- 
creased). Hach monthly aggregate of adjusted quan- 
tities then equals the monthly average of actual 
quantities purchased and the total quantity of food 
included in the index in each month is constant 
across all months. At the same time, the relative 
importance of the various seasonal items in the 
basket in any given month is not affected, because 
the adjustment made was proportional to the actual 
quantities purchased. The weights assigned to sea- 
sonal food items in the revised index are the ad- 
justed quantities. The revised index thereby takes 
into account seasonal changes, in the relative im- 
portance of iteins, within the food budget and at the 
same time measures the impact of price change on 
the cost of purchasing a constant basket of total 
food. With this technique, it is feasible to directly 
include in the index highly seasonal items which 
are only available during some months of the year 
such as fresh peaches, strawberries and corn, and 
these are included for the first time. The relative 
value weights for items included in the seasonal 
basket are shown in Table 5. 


While, as has been indicated, the adjustments 
are minor at the total food index level, they would 
be of more consequence at the sub-group and item 
level where month-to-month quantity changes are 
significant, and for these sub-groups, this technique 
was therefore considered inappropriate. Accordingly, 
separate indexes for such sub-groups as fresh fruits 
and vegetables have been calculated using annual 
average quantities rather than adjusted monthly 
quantities. These sub-group indexes will be pub- 
lished regularly in Prices and Price Indexes. 


As a result of this modified technique of using 
seasonal weights for foods, the seasonal pattern of 
the revised index is appreciably different from that 
of the former index for food, and to a much lesser 
extent for the total index. For measurement of 
changes in food prices between current months and 
months in earlier years, the revised index should, 
therefore, be used. The differences in seasonal 
movements of the total index are corsiderably less 
marked and historical comparisons are less affected. 
Annual indexes are unaffected by the change in 
technique. 


The food weights in the revised index are 
based on 12 monthly food surveys carried out in 
1957, in which records of family purchases of food 
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covering a two-week period in each month were 
collected. In the case of other seasonal purchases, 
e.g., Clothing, expenditure data were not available 
on a monthly basis and the use of seasonally 
changing weights was not possible. For all sea- 
sonal items other than food, constant weights are 
used. The current practice is to carry forward in 
each monthly index the price recorded for the last 
month of normal seasonal purchase until the month 
in which normal buying is resumed, at which time 
the full price change over the ‘‘off season’’ is 
included in the index. 


The formula used in calculating the seasonal 
food index is as follows: 


I : z xe LOO 
Bk bg Dav, qn fo) 
SS 
- “Pmt tne x 100 
2B, 4, 
where 
1,1 = seasonal food index for the month m of 
year 1 
Dil ae price of commodity in month m of year 1 
Dm.o = Price of a commodity in month m of the 
base year 
q = adjusted quantity of a commodity in 
m*° month m of the base year 
Dp. = weighted average annual price of a com- 
modity in the base year 
a, = average monthly adjusted quantity of a 
commodity in the base year 
= = summation over commodities and 
Ss = summation over months 


Consumer Durables and the Concept of Purchases 


As stated above, the weights assigned to the 
items in the revised index were determined from the 
purchases reported by the target group of families 
for each item, or group of items, in 1957. Goods 
bought before 1957 but paid for in part or in full 
in 1957 are excluded. This concept of ‘‘purchases’’ 
is fundamental in determining the weights of all 
items in the index, with the exception of owned 
homes, the treatment of which is discussed below. 
The concept of purchase is particularly appropriate 
to a consumer price index which measures the move- 
ment of ‘‘prices’’ paid by people for the things they 
buy in the market place for purposes of living. 


For many items, purchase and consumption are 
equivalent because the items are used up or con- 
sumed within a short period after purchase, e.8., 
foods, laundry detergents, theatre admissions and 
tobacco. Other items such as clothing, textiles, 
home furnishings, appliances and automobiles are 
used up over longer periods and, for an individual 
or a family, purchase is not equivalent to consump- 
tion. For a large group of families such as the index 
target group, however, purchases by the group as a 


whole may be the equivalent of consumption by the 
group. This would be the case, if the purchases of 
the group were just sufficient to replace the amount 
of an item, say refrigerators, used by all families 
in a year. Purchases, in fact, may be larger than 
required to replace the depreciation of refrigerators 
used by the target group, and purchases at that rate 
then provide for replacement plus an addition to 
the stock of refrigerators. This addition to stock 
permits an increased consumption of refrigerators 
and purchases at that rate would yield consumption 
at an increased rate. Similarly, if purchases are less 
than sufficient to replace depreciation, purchases 
represent a lower rate of consumption. The revised 
index, based on a purchase concept, therefore 
measures the impact of price change on the cost of 
maintaining the level of living represented by pur- 
chases of families in the weight-base year. 


In 1947-48, the weight base year for the old 
index, purchases of durables were at an abnormal 
rate, following the supply shortages of the war years, 
and the weighting of items according to purchases 
would have given abnormal importance to certain 
durable goods in the old index. For this reason, 
reported purchases for automobiles, refrigerators, 
washing machines, electric stoves and houses, were 
reduced to a level equivalent to a ‘‘normal’’ level 
of consumption. In 1957, purchases were judged to 
be at a normal rate and were consistent with the 
trends reflected in the 1953 and 1955 family expend- 
iture surveys. In the absence of abnormalities, re- 
ported purchases were therefore accepted as the 
basis for the weights attached to all items, except 
owned homes. 


The concept on which the weight for owned 
houses is based is consumption, aS measured by 
the replacement cost of the annual depreciation of 
the stock of houses owned and lived in by the target 
group. The 1947-48 weights incorporated a replace- 
ment weight for home purchase and, while logic 
would appear to call for a purchase weight in the 
revised index, such a change in concept would have 
resulted in a rather large change in the weight as- 
signed to the price of houses; hence a replacement 
weight has been retained. Divergent views on the 
merits of the purchase and the replacement concepts 
for consumer price indexes exist in this and other 
countries. The issues are currently being debated 
and no change in concept is deemed advisable at 
this time. 


Second-hand merchandise is excluded from the 
index. For the target group as a whole, changes in 
the prices of second-hand goods bought by one mem- 
ber of the group from another member have no effect 
on the cost of living of the group. Such exchanges 
between families cancel one another, and only the 
net purchase of second-hand goods from the business 
sector influences the cost of living of the group. 
Since this treatment virtually excludes all but a 
fraction of all second-hand transactions, no such 
items are included nor do prices for them enter into 
index calculations. Similarly, the purchase weights 
of new goods are net of trade-ins. 
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Treatment of Taxes and Insurance 


The conceptual treatment of taxes and 
insurance in the 1947-48 weighted index has been 
reviewed, and no changes have been made in the 
treatment of either taxes or insurance in the revised 
index. The statements made on these two items in 
the previous revision*®® are therefore still appropriate 
and are repeated in full: 


Taxes: 


‘Decisions as to which taxes should be 
permitted to affect movements of the index 
were also based on the fundamental considera- 
tions outlined under index definition. The 
index iS one which méasures changes in the 
market price of a constant quantity of goods 
and services bought by specified Canadian 
families. Thus, only those taxes which are 
incorporated into the market price of goods 
and services are included in the index. Taxes 
which do not form an intrinsic part of a com- 
modity price have been excluded.’’ 


“Sales and excise taxes are an inherent part 
of the market price the consumer must pay for 
goods and services subject to such taxes. 
Prices used in calculating the index are 
therefore inclusive of all commodity taxes 
whether imposed at the federal, provincial or 
municipal level. In theory there should be 
adjustments to take account of changes in the 
quantity of goods and services provided in 
exchange for sales and excise taxes. However, 
no such adjustments can be made in practice 
because of the impossibility of breaking down 
changes in government expenditures to show 
separately the effect of changes in the average 
quantity and quality of the goods and services 
being provided, as distinct from changes in 
their average price.’’ 


‘*Property taxes form part of the price of 
home-ownership and as such have been included 
in the shelter component of the index. While 
there are variations in the services received 
for property taxes, in the form of fire protection, 
schools, roads and similar services, changes 
in such taxes, exclusive of local improvement 
taxes, may be taken as a fair indication of 
changes in the price of a relatively constant 
basket of goods and services. Automobile 
licenses have been considered as purchase 
prices and are also included in the index.’’ 


‘Income taxes are not associated with 
specific goods and services in terms of either 
payments made or services received, and are 
not included in the index.’’ 


Insurance: 


‘‘Families represented by the index reported 
expenditures on the following types of 
insurance: 


1. Life 


*8 The Consumer Price Index, January 1949— August 
1952, Catalogue No. 62-502. 


2. Health 
(a) Prepaid medical care 
(b) Sickness and accident 


3. Property 
(a) Houses 
(b) Household effects 
(c) Automobile 


4. Unemployment 


‘Decisions as to which of these types of 
insurance should be included were based on 
the form of benefits received. Where claims are 
paid to meet specified expenditures the 
insurance was included; where payment is made 
without regard to specifiable quantities of 
goods and services the insurance was excluded. 
Thus, premiums paid on life insurance, unem- 
ployment insurance and insurance for the 
maintenance of income in the event of sickness 
or accident, are excluded from the index. The 
face value of such insurance policies repre- 
sents future purchasing power which cannot 
be identified with a constant quantity of goods 
and services.”’’ 


‘“‘The index does take account of expendi- 
tures on property insurance and prepaid medical 
care. These types of insurance represent a 
“Teplacement’’ guarantee. Property insurance 
premiums are considered as the price of a 
guarantee that goods will be restored or 
replaced up to specified limits, in cases such 
as accident, fire and theft. Similarly prepaid 
health care rates are the price of stipulated 
maximum quantities of medical service.’’ 


Health Care 


The 1957 expenditures of families included an 
important direct expenditure on hospital care not 
covered by prepaid plans. Since 1957, however, 
the widespread introduction of federal-provincial 
hospital care plans has eliminated the bulk of 
direct expenditure by families for this item. 
Moreover, hospital care in all provinces is now 
financed to a significant extent out of federal and 
provincial government revenues and premiums paid 
by families do not cover the full charges of hospital 
care. For this reason, the premium, or price, paid 
cannot be identified with a constant or equivalent 
quantity of hospital care, and the item has been 
excluded since it no longer meets the criteria 
discussed under Item Content of the Revised Index. 
Accordingly, hospital care is not included as an 
item in the revised index. The components of health 
care included in the index are doctor’s, dentist’s 
and optometrist’s fees, prepaid medical care 
premiums and pharmaceutical prices. 


Groups and Sub-Groups within the Consumer Price 
Index 


Items within the index are classified into 
groups for which separate indexes are calculated 
and published. Traditionally, the principal basis of 
classification has been type of commodity or 
service, and use. Thus, clothing is a main group 
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within the Consumer Price Index, and men’s wear, 
women’s wear, etc., are sub-groups under clothing. 
This type of classification has been continued in 
the revised index and the resulting groups are those 
specified by the stub and column headings used in 
the weighting diagram, Table 4. The main groups 
within the total index are those for which weights 


are specified in the last column of the weighting 
diagram. In the current revision, two modifications 
in the main groups have been made to provide a 
more useful subdivision of the total index into 
principal components. These are _ illustrated by 
comparison of the main groups and their weights in 
the former index and in the revised one, as follows: 


Former Index 


Revised Index 


Group Weight 

LOL OL TPR oie etnegele kaa Ae lille iat 100 
Ne ego yas esc loxseedsotincscacoce conse 3D 
PN ee eer ee cra cerecacecoretivsasissexecesscecdscns 1 
HIOUSCROLCEODECRAUION sss0.sccsccstscesscossessoscsece i 
Og a eget tence cccve sr nc Geskotcrssckess seecencesenece al 
Other Commodities and Services ............ Die 


In_the revised index, household operation and 
Shelter have been combined to form a Housing 
component..which brings together all items con- 
cerned with the.purchase and operation of owned 
and rented living accommodation...On the other 
hand,~the former Other Commodities and Services 
component has been sub-divided to provide more 
homogeneous groups with titles indicative of their 
content. In addition to the re-grouping, the term 
‘*All-Items’’ replaces ‘‘Total’’ as a distinguishing 
term to avoid possible misinterpretation of total as 
the aggregation of sub-indexes. The All-Items 
index is, in fact, a weighted average of the indexes 
of groups within it. 


Indexes for the above-listed main groups and 
the All-Items index will be initially published each 
month in the Dominion Bureau of Statistics’ release 
entitled Price Movements. Further detail will be 
published in the regular monthly publication Prices 
and Price Indexes which is released.one month later. 


Supplementary Classifications and Indexes 


The classifications of the Consumer Price 
Index described in the above section meet many of 
the requirements of users in interpreting movements 
in consumer prices. However, there has been a 
growing demand for indexes for item groups classi- 
fied according to other criteria, and supplementary 
classifications have been developed. The supple- 
mentary classifications involve a re-shuffling of the 
entire item content of the index, not merely the 
further sub-division of existing classifications, and 
at each of the levels of regrouping distinctly 
different criteria of classification are employed. 
For example, the primary division of All-Items into 
(a) Commodities and (b) Services is intended to 
distinguish between these two main classes of 
item content. Commodities are further divided into 
Durables and Non-Durables. The sub-division of 
Non-Durables into Food and Non-Food is based on 
‘tend use’’ while the further segregation of Non- 
Food into such categories as Wool, Cotton, and 


Group Weight 

PATTIE OMS 9. aca teccthes tot taaktteeia ee ae ee 100 
PF OOC ieee ester t eee t ae eee 27 
HOUSING a! x Meet es chereenels eA a2 
CIOUNING Ae cat eee ee ee 11 
ETANSDOTUALION. ssseettsentecers coreteuaterteee eee 12 
Hea@ith andseersonal Garner reese e qf 
RECTEAMONe ANG eC AGIN Cate esesmteee cree meeeees 5 
LODACCOLANGEATCONOlitiesces caters tenor aes 6 


Synthetics is based on the criterion of principal 
commodity content. A complete weighting diagram 
of the supplementary classifications is presented 
in Table 6, and the corresponding indexes for the 
period 1949-60 are presented in Table 3. 


The indexes for current months will be pub- 
lished regularly in Prices and Price Indexes 
beginning with the March 1961 issue which is 
scheduled for release early in May. Continued 
study is being given to further sub-divisions of the 
Service Group and these will be introduced in 
Prices and Price Indexes as they become available. 


Pricing Sources, Frequency, Timing and Field 
Operations 


Prices are collected from a variety of sources 
and at varying intervals according to the price 
patterns and behaviour of the commodities or 
services included in the index. For example, food 
is priced in chain, voluntary chain, and independent 
food stores; clothing and home furnishings in 
department and specialty stores; automotive items 
in garages, filling stations and automobile dealers; 
and doctors’ and dentists’ fees through their 
offices. A judgment sample of outlets is covered 
in each city with care taken to include those which 
are significant for the target group. The number of 
price quotations entering into index calculations 
varies widely; in any one month some 50,000 
individual food prices are used in the national 
index on the basis of seventy-five items priced in 
each of 20 stores in 33 cities. On the other hand, 
only a single price in each city is required for 
such items as street car and bus fares or automobile 
licenses. 


The frequency of pricing is also determined by 
the nature of the commodity being priced, with most 
items for this monthly index being priced monthly. 
This group includes all foods, clothing, homefurnish- 
ings, rents, homeownership costs, fuels and gasoline. 
Items subject to less volatile price behaviour or to 
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change at less frequent intervals are priced less 
frequently; automobiles are priced every two 
months; newspapers twice yearly and automobile 
licenses and property taxes annually. Additional 
pricing is carried out for those items which are 
known to have moved significantly in price between 
regular pricing dates. 


The bulk of price data are collected by pricing 
officers in eight major cities. These officers are 
engaged continuously in pricing assignments in 
retail and other outlets for the full range of goods 
and services included in the Consumer Price Index. 
Part-time agents in seven other cities are respon- 
sible for pricing a range of items, including foods, 
covering a Significant proportion of index. items. 
Prices in these 15 cities are supplemented by 
prices obtained through mail surveys in smaller 
centres for foods and other less complex items. 


In addition, rent data are obtained through 
monthly surveys of some 10,000 rented households 
in urban areas in the regular Labour Force Survey. 
Store prices of milk and bread are supplemented by 
home delivery prices for these two items. 


In all pricing assignments, a specified descrip- 
tion of each commodity and service is used to ensure 
comparability of prices between cities and from 
pricing period to period and to provide a basis for 
distinguishing between price change and quality 
change. 


Not all prices used in any month’s index are 
collected on the first day of that month and hence 
the index cannot accurately be described as referring 
to a specific day. However, the great bulk of prices 
are centred around the first of each month; chain 
food store prices refer to the first Friday of each 
month and independent food store prices are 
collected during the first five business days of the 
month. Prices for a wide range of miscellaneous 
items such as local street car and bus fares, 
newspapers, gasoline, fuel oil and theatre admis- 
Sions are all obtained on the 1st of any month or on 
specified days immediately following it. In the 
case of clothing and homefurnishings, prices refer 
to a period extending from about the 20th of the 
previous month to the 14th of the index month. 


CONSUMER PRICE INDEX FOR CANADA le 


TABLE 1. Total and Main Components of the Consumer Price Index for Canada. January 1957 to December 1960 


1957 Weighted and 1947-48 Weighted 
(1949 = 100) 


Recreation Tobacco 
Housing Clothing Sees Pp eee re and and 
Me y 3 oy Stee pe L Reading Alcohol 
ony 
1957 |1947-48] 1957 |1947-48] 1957 |1947-48| 1957 |1947-48| 1957 |1947-48] 1957 |1947-48| 1957 1947-48 
Wtd. | Wtd. | Wtd. | Wtd. | wtd. | wtd. | wtd. | wtd. | wtad. | wta. | wta. | wea. | wtd. | wea. 
1 he wd | =i ips 
1960 
eareee 8) .0 -6 | 122.2 |132.9] 132.7] 111.0] 110.9] 141.1] 140.3] 154.8] 154.5]145.6| 144.3|115.8| 115.8 
December 3 | 129.6 | 124.2) 125.3 {133.3 | 133.2 112.4] 112.6] 141.8 | 141.4| 154.9] 155.0| 146.6! 146.11 115.8! 115.8 
November be 1 129.6 123.5 125.5 133.3 133.2 112.4 112.5 | 141.9] 141.5] 154.7] 154.8]146.6| 146.2| 115.8] 115.8 
ctober ...... : ; é : -1| 111.3 | 111.2 | 138.7] 140.0] 155.7| 155.2] 145.8] 144.9| 115.8] 115.8 
September 2 | 128.4 | 122.5 | 123.3 |133.2] 132.9]110.7] 110.5 |138.8 | 140.0] 154.9] 154.7/145.1| 144.8/115.8| 115.8 
RapUSER eh e... -6 | 127.9 | 123.3 | 121.7 |133.1 | 132.7/110.5| 110.3 |140.2| 140.5|154.9| 154.7|145.1| 144.81 115.81 115.8 
aye ee 128.3 | 127.5 | 122.6 | 120.5 |132.9| 132.6 | 111.1] 110.8|139.9| 140.2} 155.4| 154.8|145.0| 144.5| 115.8] 115.8 
amet 128.6 | 127.6 | 122.6 | 120.8 |132.9] 132.6 | 111.2] 110.9| 141.1] 140.7] 155.4)| 154.8 | 145.4] 144.4] 115.7] 115.7 
5 eee 128.2 | 127.4 |122.0| 120.2 |132.8] 132.5 |111.0| 110.8 |141.0| 140.4| 155.1 | 154.61] 145.4| 144.41 115.7! 115.7 
EST) dain 128.3 | 127.5 |122.1] 120.9 | 132.7] 132.6 |110.6| 110.8 | 142.3] 139.7|154.7| 154.4]144.8| 142.7] 115.8] 115.8 
“Es A ona 127.9 | 126.9]121.0| 119.4 |132.4] 132.4/110.2| 110.4 |142.4| 139.8] 154.0| 153.7] 145.8] 143.1] 115.81 115.8 
February... 128.1 | 127.2 |121.7 | 120.8 |132.4] 132.3]109.9] 109.8 |142.6| 139.6] 154.2| 153.8) 145.8] 143.11115.8| 115.8 
Senuary’..ctowec. 128.1 | 127.5 ]121.9| 121.6 |132.4] 132.3 110.1] 110.2 |142.7] 139.6| 153.9| 153.4|145.6| 143.1| 115.8] 115.8 
1959 
Near eee! 127.2 | 126.5 ]122.1| 121.1 |131.5| 131.4 |109.7] 109.9|140.5| 138.4 | 151.0] 150.2| 144.4] 141.7] 113.8] 114.0 
December ooocccccceccosscee. 128.7 | 127.9 |122.4] 122.4 |132.6] 132.5] 111.2] 111.4 ]144.7| 140.5] 153.9] 152.5]145.2| 143.3] 115.8] 115.8 
November ... 128.3 | 122.5] 123.8 |132.4| 132.3] 111.2] 111.4 ]144.6| 140.4] 153.9! 152.5| 145.2] 143.3] 115.8| 115.8 
(croberk tens: 128.0 |121.8| 124.2 /132.3| 132.2]110.2°| 110.5 ]137.0!] 137.1 | 152.9] 151.9|144.6| 141.6| 115.8] 115.8 
127.1 }121.4| 122.4 |132.1 | 131.8|109.5| 109.8/137.2| 137.2] 152.1] 151.1] 143.1] 141.7] 115.5] 115.4 
126.4 | 122.0| 120.5 |131.8| 131.5 |109.5| 109.7|138.7| 137.6| 151.6] 150.8| 143.6] 142.0] 115.4] 115.4 
125.9 |122.0|] 119.2 |131.8| 131.5 |109.9| 109.7|137.8]| 137.0] 151.2] 150.4|143.6| 141.9] 115.0] 115.0 
125.9 | 121.8] 119.1 |131.5| 131.3 109.4] 109.2 ]140.7| 138.9| 150.9] 150.2| 144.0] 142.1] 115.0] 115.0 
125.6 | 121.3] 118.5 |131.3| 131.0| 109.5] 109.7|139.6| 137.6|150.4| 149.6| 143.9] 141.9] 115.0| 115.0 
125.4 |121.8| 119.3 }130.9| 130.9|109.1] 109.6 | 141.0] 138.5|149.4| 148.9| 143.5| 140.9] 110.5] 111.1 
ee .5 [122.3 | 120.0 |130.7| 130.6|109.0| 109.4 141.1] 138.6] 148.4| 147.9] 145.4] 140.7] 110.5] 111.1 
ee “2 ee ce 122.6 | 121.2 |130.4] 130.4] 108.6] 108.8 |141.8| 138.7] 148.3] 147.9] 145.2] 140.7] 110.5] 111.1 
Te UNE ae 126.1°| 123.1 | 122.3 |130.3| 130.3] 108.9] 109.2 |141.6| 138.6] 149.0] 148.1] 145.2| 140.7] 110.3] 110.9 
| 
1958 
1 Ee 125.7 | 125.1 ]122.9| 122.1 |129.3| 129.0]109.5| 109.71|136.6| 133.8] 146.6] 145.4] 142.0] 138.4] 110.1] 110.6 
2 ; 0.3 | 110.3] 110.5] 142.6 | 139.0} 148.8] 148.1] 145.4] 140.0] 110.2] 110.8 
SSO Cg agama oe ae oe ieee ae cee 110.1] 110-4 | 142.3 | 138.0] 148.8] 148.1] 145.4] 140.0 110.2 110.8 
October... 125.6 | 126.0]121.8| 123.4 |129.9| 129.7] 109.7] 109.9|135.5| 135.0 oe ae coe ee ae rs 
: A 9.2/ 109.5 |135.2| 134.7] 147. ; : ; ; é 
ot hereon...) <r re iD oe one ot Hse 109.6 |135.1| 132.3] 147.2| 145.7| 140.1] 138.7] 110.1] 110.6 
ACE gaia 1296.0 | 124.71]124.8| 121.4 1129.3) 128.8|109.8] 109.9] 134.8) 132.1] 147.0] 145.4] 140.0] 138.7] 110.1] 110.6 
: -8| 109.7|136.4| 133.0| 147.0] 145.5] 141.1] 138.5] 110.1] 110.6 
cae i ae oe oe es oe 0 ee 110-0 too | 19626 | 13404 146.7 10 14862 (al al) age. sie (eee 
a aan 125.9 | 125.2 1124.8] 123.4 |129.1| 128.8|109.5| 109.8] 135.1] 132.2] 146.3] 144.9] 140.5] 137.2] 110.1] 110.6 
intr ce eS "Sd aireagl aoe ee am 
. ae ie 133.7 1208 he oe 198-2 ie 108-6 fe Toa 144. ae i s| 136 8 | 418 ol ies 
ebruar. aie e ‘ ° 5 5 ‘ is A ‘ 
_ ee 124.1 | 123.4 ]119.2| 119.4 |128.5|] 128.1] 108.7] 108.8] 135.5 | 132.0] 143.8] 141.9] 141.1] 136.5| 110.0] 110.4 
1957 
re 122.6 | 121.9 }118.6| 118.6 |127.3| 126.7] 108.2] 108.5] 133.2] 129.9] 139.9] 138.2] 134.2] 129.8] 109.1] 109.4 
-7| 132.6|143.7| 141.5] 138.1] 132.4] 110.0] 110.4 
2s ane aeaeameaaaaaaes ae ees Vice | inne top 740 100.8 i311 | 13002 | 143.5) 141.4| 138:1| 132.4] 110.0] 110.4 
November ................. 122.9 | 123.3|117.5| 120.2 | 128. 2 : PAP Merwe Eb oe 
DERBI ected sacscccs 123.2 | 123.4 |118.8| 121.7|127.9| 127.4] 108.6] 108. : oa h ad on 
121.9 |127.7| 127.1] 108.0] 108.3] 133.4] 131.1] 141.3] 139.7] 132.9] 131.2] 109. ; 
Ee ore 120.2 | 127.6 | 126.9] 108.0] 108.2] 133.5] 130.2] 141.3] 139.7| 132.7) 131.2} 109.3} 109.6 
i 121.0| 118.2 | 127.5| 126.8) 108.4| 108.4] 133.2] 129.7] 140.9] 138.9] 132.3 ae ce pis 
] .2| 140.9] 138.8] 133.4] 130.5 : 
COT aes eae Ue are ea 108.8 | 13404 130.1 | 140.5| 138.3] 133.3| 130.2] 109:3| 109.6 
a3 aoe re ces 136.11 107.9| 108.5 | 133.0| 129.1| 139.8] 137.9] 131.9] 127.0] 108.4] 108.6 
; 4 -1] 135.1] 134.3 133-7] 127.0] 108.4] 108.6 
RAED PERO evcscesssecne 120.5 117.4 Oe foes ee oe ae oe ree 135.0] 134.2 133.5 127.0 108. 4 108.6 
Februar. 120.5 : : : : : ; : 27.3 | 134.9] 132.6] 133.4] 126. j ‘ 
Eeiuary ih aoe 120.3 1116.8] 117.1} 126.5 sid 107.3} 107.6) 131.1} 1 


20 DOMINION BUREAU OF STATISTICS 


TABLE 2. Consumer Price Index for Canada 
Annually 1935 to 1948 
Monthly and Annually, January 1949 to December 1960 
(1949 = 100) 


Year Year Index Year Index Year Index 


1935 59.9 1947 84.8 


1936 Gilet 1948 97.0 
1937 63.0 


1938 63.7 


OCTOD CL esac cs oscdesteesccescoscecerescancancacneserssanvanatarcass 
NOWOMDGiicccancccscecsesacenccacecstartecascussctreccacavatacatevess 


MIE COMD CI on crawsel cov cctanc: aucccecucbeniee seceteececaneccrastneds 
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TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 


(1949 = 100) 
| Commodities Services 
Total Non- Other 
Total Durable Non- Total 
exc. Food Durable | Textiles Non- Total 
Durable | oxo Food deaiie otal lexc. Shelter 
1949 
[Ot ee 100, 0 99. 6 99. 3 99.0 | 100.3 | 100.2 99.7 99. 8 99. 6 98.7 98.7 
eT tee 100, 1 99. 9 99. 6 99.5 | 100.3] 100.2] 100.0 99.8 | 100.2 98.9 99.0 
99.9] 100.0 99. 8 99.6} 100.3] 100.0] 100.1] 100.1] 100.1 99.0 99. 2 
99.5} 100.1} 100.0] 100.0] 100.1 99.4] 100.1] 100.3] 100.0 99, 2 99.1 
ae es... 99.6} 100.1] 100.1] 100.1] 100.1 99.5] 100.1] 100.3] 100.0 99. 6 99. 6 
Co aa 100. 2 99.9] 100.2] 100.3 99.8 | 100.2 99.8 | 100.3 99.5 99. 6 99.7 
SB deact con Peete 100.'9 99.9] 100.2] 100.3 99.8] 101.1 99.8} 100.3 99.5] 100.0 99. 8 
August... ie 400.6 99.8] 100.2} 100.3 99.8] 100.7 99.8 | 100.0 99.6] 100.2] 100.1 
September .. 99.9 99.9] 100.2] 100.4 99. 8 99. 8 99.8] 100.2 99.6] 100.4] 100.1 
on 99.6] 100.3] 100.1] 100.3 99. 8 99.5 | 100.4 99.7| 100.8] 101.2| 101.4 
November «ss... 100.0 100.3] 100.2] 100.3 99.8] 100.0] 100.3 99.6] 100.7] 101.2} 101.5 
December eesssssscccssssees 99.7| 100.2] 100.2] 100.1] 100.4 99.6 | 100.3 99.6] 100.7] 101.6] 101.6 
whi 100.0} 100.0} 100.0] 100.0] 100.0] 100.0] 100.0| 100.0] 100.0] 100.0] 100.0 
1950 
Ce 99.1]  100.4/ 100.2] 100.1] 100.3 99.0 | 100.5 99.5} 101.1] 1025] 103.0 
February ae 99.4| 100.4] 100.1] 100.0] 100.3 99.3] 100.5 99.41 4021) 1071+ wteges 
March 99,8 |. 100.3} 100.1] © 100,11 © 100.3 99.8] 100.4 98.7| 101.3] 105.1) 103.4 
100.2} 100.6| 100.3} 100.3] 100.3] 100.2] 100.7 99.2} 101.7] 105.0] 103.2 
100.4} 100.6] 100.3] 100.3] 100.3] 100.4] 100.7 99.1} 101.7] 105.0] 103.2 
101.3)" © 1100-8 |. | 100.7 | ®-26057 |. * 401.0 |) " 401.4 |) * 100.8 99.0] 101.8] 1052] 103.5 
102.5| 100.8] 100.8} 100.7| 101.0] 1027] 100.8 99.0] 1019] 105.9] 103.5 
102.6] 101.0] 100.9 100,9 |) @ 401.01 | #4228 | 8 a0k 1 99.2] 102.1] 106.6| 104.3 
September... 1080} P-101:9) © (102.5% "401.6 | 7904.5] 108.21) 101.6 99.9} 1027] 1068] 104.4 
Detcheniccsa se. 104.8| 103.8| 1040] 1028] 107.7| 104.8/ 1037] 100.5| 105.6] 107.0] 104.7 
November -.sscsssseeesunen g0551 (27. 101 |. ©-205.1 |) ©4104: 3 |) © -407;7 |) © 108.1} 108.8 | %- 400.9 | 9 106.5]  <d07b 1 20600 
December ........ os. |)0105,6 1) © 404.4 1' > 205.8) ©-105.2| © 207.7] 9 105.61! 1040] = 101.2] 105.6) —-10%.8) "05:7 
Ce, ae 102, 0 101.6; 101.7] 101.4] 1027] 1020) 101.6 99.6] 1027] 105.6] 103.9 
1951 
106.8| 105.6] 1081] 106.7| 1128] 106.6] 104.9] 1026] 106.2] 109.4] 108.3 
108.9} 107.2} 109.8] 108.4] 114.3] 108.8|  106.5| 105.1] 106.9] 109.6] 108.6 
i113) 408.6) 9 111.3 |-° 110,3|  f14.2| °.111.3] © 107.9]: 106.8] ©4079] 1100). aogcd 
112.4] 109.6] 1125] 111.9] 1146] 1124] 10&7|] 1084] 108.2} 110.4] 109.3 
Mayet ac: halen... 113.2} 111.4] 115.0] 114.4] 116.8] 113.0] 110.4] 109.0/ 110.4] 110.6] 109.4 
TOME acHteo as... ees |) 0b al) 197.7 | Seite.i | ©4220) + ai4d! | #.410.0) ©.108.3) Wd0]) asia ae 
“CT ani Selec Me 2s iol 118, 11, 246.6 |) “destot “Tie 6 |) elias” 108, 5b" ti ge eo td 
Cee aaa fee 14 oitd.6 |) © 418.7 | 64971 | | aaee| 11603) 0 412.4) | Tae 21) itis et) asa eee 
September 116.5| |. 114.21) -419,2]) 9407.7| 6 4240) 9 216.1] 112,71 ° 7 410.5] 9.1125] - 1148 = tisne 
October -.eeeeessese 116.7} 114.9] 119.2| 117.8| 123.9] 116.4] 113.6] 113.0] 1126] 115.4] 114.3 
November 117.3.) © 0115.3) §.atoc5 |!) 4198.1 |) 123.9) 7.497.0) 2.1144] Pie. 4) aia)” ae 8 tee 
December 117.81) 115.6) ° 119.8| 118.5)  123.9| 117.6] 114.4] /7.438.8f) "213,21 4167). wubaee 
oe 114.0) 1218| 115-7] 1145] 119.8] 113.8{ 110.6] 109.3] 110.5{ 1127; 111.5 
1952 
; 118.6) . 13401 6. 117-6|). 114317. 199-61) 11891" 1173) sito 
AICTIUIES a Recectn Cee ere eeeD 117.9 115.5 119.9 ue gS ed 116.8 113.8 111.8 113.3 117.7 117.1 
February . ily eal Ios at 119. 8 113.7 111.1 113.6 118.6 117.7 
March ..... 1003) (ats 8) 12007] * 448.7) Eton) AL is.9 : : : ee ae 
i : 1271| 1156] . 113-7] _ 1108]. 1188 18. 8 : 
ie ee | ee oS a tees] -tano| ftons| Paes |)? ates! Stes] Ease) aie eae 
Ft, anes oc eae $15.11) 11s.6| * 11%3| © 1164] 220.3] © i4dg] © 112.6) |< -fip8 He ee ae. 
: 120.3|  115.6| 1125] 109.9 5 : : 
ae tae | ated | HER| dike] ike} (sana) ims] 11z5| <a0ea| Pate) ~ i206) aig 
September «...cseeeessscseee 113.7| -113.3| 116.9] 116.1]  119:6| 118:2) 112.2 et ae ; ae Saat 
3 112.2] 112.0 1. : ; ; 
October ee ae 112. 8 uae ng i He Mes ous 11.9 107.5 112.6 121.9 12. 4 
December ting|  113,0| 116.9) 115.9] 120.0] 1120) 1120] 107.3] 1128) 1224 14 
V(t ees 15.0! 1140! 182! 1170! 121.91 1146! 1128! 109.9! 11281 120.0° 119.2 


22 


1953 


SADUBEY) cu ssccatcesatestoccasas 
FICDIUALY ous. ccvcdsscvevseacees 
MAE Chie casscvsvcpsastexcsceets 


AUS Cr sesevevsesesenme 


November .... 
December 


1954 


SL ANUATY Ss covcsecotceseeecesenes 


OCLODEN viscccsanscsoanececessss 
November. 2.....cssessercss 
December 


DANUATY) ccssssccs-ceasvecnensses 
February .. 


OCtObeER icceeoasss 
November 
December 


AU BUS Grasesscicsrateneestneosess 


OCOD Cle cscs ecartthteetewase 
NOVEMDEr -cosccstsehecs 
DCCOCMDEN ciscesccccscccteenes 


DOMINION BUREAU OF STATISTICS 


TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Continued 


= 


Total 


112.8 
112.7 
112.1 


112.0 
tti9 
112.6 


113.6 
113.1 
112.6 


112.8 
111.9 
111.8 


112.5 


111.8 
112.1 
112.0 


112.0 
112.0 
112.6 


113.1 
113.3 
112.1 


111. 
111. 
111. 


Popo 


112. 


ry 


111. 
111. 
111. 


111. 
112. 
111.5 


112.1 
111.6 
111.2 


110.7 
110.7 
111.0 


oun WPRW 


111.4 


110.7 
110.5 
110.7 


110.9 
110.9 
112.3 


113.7 
113.4 
112.3 


112.8 
113.6 
114.0 


112.2 


Total a Durable 


exc. Food 


113.2 
113.2 
112.3 


112.5 
112.4 
112.5 


112.6 
112.9 
112.9 


112.9 
112.9 
112.8 


112.8 


112.9 
112.8 
112.8 


112.9 
112.5 
112.4 


112.3 
112.3 
112.3 


112.0 
TEES 
111.8 


112.4 


111.8 
111.8 
111. 7 


111.7 
111.3 
110.9 


110.7 
110.7 
110.7 


110.8 
111.0 
111.2 


111.2 


111.2 
111.4 
111.7 


111.6 
111.5 
111.5 


111.5 
111.5 
111.6 


111.9 
112.5 
112.7 


111.7 


117.2 
117.4 
117.2 


117.2 
117.1 
117.2 


117.3 
117.3 
117.3 


117.3 


117.2 |- 


117.0 


117.2 


117.0 
116.7 
116.8 


116.9 
116.2 
116.0 


115.9 
115.9 
115.8 


115.8 
115.7 
115.5 


116.2 


115.4 
115.4 
115.1 


114.9 
114.5 
112.9 


112.0 
112.0 
111.8 


111.5 
111.7 
111.7 


113.2 


111.5 
111.6 
112.9 


112.6 
112.6 
112.7 


112.6 
112.5 
112.6 


113.1 
114.7 
114.9 


112.9 


(1949 = 100) 


Commodities 


Household 
Equipment 


116.3 
116.6 
116.7 


116.7 
116.5 
116.7 


116.8 
116.8 
116.8 


116.8 
116.8 
116.3 


116.6 


116.4 
116.3 
116.3 


“116.5 
115.6 
115.4 


115.3 
115.2 
115.2 


115.2 
115.0 
114.8 


115.6 


114.7 
114.7 
114.7 


114.4 
114.3 
114.1 


112.9 
112.9 
112.9 


112.6 
112.8 
112.8 


113.6 


112.6 
112.7 
112.6 


112.2 
112.4 
112.6 


112.8 
112.7 
112.9 


113.5 
113.7 
113.9 


112.9 


Trans- 


portation 
Equipment 


120.1 
120.1 
118.9 


118.9 
119.0 
119.0 


119.0 
119.0 
118.8 


118.8 
118.8 
118.9 


119.1 


119.0 
118.0 
118.3 


118.5 
118.0 
118.0 


118.0 
118.0 
117.8 


117.8 
117.8 
117.8 


118.1 


117.8 
117.8 
116.4 


116.3 
115.2 
109.1 


109.0 
109.0 
108.0 


108.0 
108.1 
108.1 


111.9 


108.1 
108. 2 
113.7 


113.7 
113.0 
113.0 


112.2 
112.2 
111.8 


111.8 
118.2 
118.2 


112.8 


Non- 
Durable 


112.2 
112.0 
111.4 


111.2 
111.2 
111.9 


113.0 
112.5 
111.9 


112.2 
111.2 
111.0 


111.8 


111.1 
111.4 
111.2 


111.2 
111.4 
112.2 


112.8 
113.0 
111.5 


110.8 
110.8 
110.8 


111.5 


110.8 
110.8 
110.8 


111.0 
111.6 
111.4 


112.2 
111.6 
111.1 


110.6 
110.6 
110.8 


111.1 


110.6 
110.4 
110.3 


110.7 
110.6 
112.2 


113.8 
113.5 
112.3 


112.8 
113.4 
113.9 


112.0 


Non- 
Durable 
exc. Food 


112.1 
112.0 
110.9 


111.1 
111.1 
111.1 


111.2 
111.6 
111.7 


111.7 
111.6 
111.6 


111.5 


111.7 
111.7 
111.6 


111.7 
111.5 
111.3 


111.3 
111.3 
111.2 


110.9 
110.8 
110.7 


111.3 


110.8 
110.8 


110.8 


110.7 
110.4 
110.3 


110.4 
110.4 
110.5 


110.5 
110.8 
111.1 


110.6 


111.2 
111.3 
111.3 


111.4 
111.2 
111.2 


111.1 
111.2 
111.3 


111.5 
111.8 
112.0 


111.4 


Textiles 


107.3 
107.2 
107.2 


107.2 
107.7 
107.7 


107.8 
107.9 
108.0 


107.8 
107.9 
107.7 


107.6 


107.7 
107.5 
107.3 


107.5 
107.4 
107.2 


107.0 
107.0 
106.9 


105.8 
105.6 
105.4 


106.9 


105.4 
105.4 
105.4 


105.3 
105. 2 
105.1 


105.1 
105.2 
105.2 


105.1 
105.1 
105.7 


105.3 


105.7 
105.7 
105.8 


105.9 
105.8 
105.7 


105.6 
105.3 
105. 3 


105.4 
105.3 
105.4 


105.6 


Other 
Non- 
Durable 


113.0 
113.0 
111.0 


111.4 
111.1 
111.1 


111.3 
111.9 
112.0 


112.1 
112.0 
112.1 


111.8 


112.2 
112.3 
112.3 


112.4 
112.0 
111.9 


i) 
111.9 
LIS 


112.0 
111.9 
111.9 


112.0 


112.0 
112.0 
112.0 


112.0 
111.5 
111.3 


111.4 
111.4 
111.5 


111.7 
112.0 
112.1 


16 bay 


112.2 
112.4 
112.4 


112.3 
112.1 
112.0 


112.0 
112.2 
112.3 


112.6 
113.2 
113.4 


112.4 


Services 
Total 
Total | exc, Shelter 
12225 121.6 
towel 1 As Wp 
122.9 EZ o 
2S ae 122.4 
123.5 ibe) 
124.0 et 
124.2 122.9 
124.6 123.4 
124.8 BASS f 
IPAS 124.0 
125.8 124.6 
126.0 124.8 
124.1 123.0 
126.2 124.8 
126.4 L225 enh 
T2667 125.2 
Me ON! 127.0 
128.2 127.6 
128.6 127.6 
128.9 128.0 
129.2 128.2 
129.3 128.2 
129.8 128.8 
130.3 129.3 
130.4 129.3 
128.5 127.4 
130.5 129.3 
130.7 129.5 
130.8 129.6 
130.7 129.4 
L3e-0 129.9 
E31.3 129.9 
131.6 130.0 
131.9 130.5 
13250 130.6 
132.2 130.9 
1320 13'1,:2 
iS2e6 tac 
1312-5 130. 2 
T3sa0 132.6 
133.8 133.1 
134.0 TSS 
134.4 133.9 
sire 134.7 
135.5 135.8 
136.0 136.1 
136.4 136.:5. 
136.8 137.0 
EN AY 137.4 
Poa, 138.2 
137.9 138.5 
135.7 135.5 
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TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Continued 


(1949 = 100) 
Commodities Services 
Trans- Non- Othe 
Total Household ; Non- ; 
Total Durable 3 portation Durabl - Total 
exc. F urable Textiles Non Total 
ood Equipment Equipment Durable exe’ Foot Duianle xc. Shelter 
1957 
113.9 112.7 115.3 113.7 120.6 113.8 111.9 104, 3 113.8 
; : ; , ; F 137.9 : 
114.4 112.9 115.3 113.6 120.7 114.2 112.2 104.3 114.3 138.4 139 3 
114.6 113.3 115.7 114.1 120.9 114.4 112.6 105.0 114.6 138.8 139.8 
114.8 113.4 115.6 113.9 121.0 114.7 112.7 105.3 114.5 139.8 
‘ : ‘ : d ; 141.6 
115.3 113.5 115.7 114.0 121.0 115.2 112.9 105.3 114.9 140.8 143.1 
115.8 113.5 115.8 114.1 120.9 115.9 112.9 105.2 114.8 141.3 143.5 
116.5 113.6 116.2 115.1 119.6 116.6 112.9 105.2 114.9 141.6 1 
August. .......0...., a 116.6 113.7 116.2 115.1 119.6 116.7 113.0 105.0 115.1 141.9 iad 
September “2 116.2 113.7 115.8 115.2 117.8 116.3 113.1 105.0 115.2 142.4 144.7 
October... 115.8 114.0 115.9 115.3 117.6 115.8 113.4 105.5 115.4 143.0 
November .... 115.7 114.5 115.4 115.7 114.6 115.8 114.2 106.6 116.1 143.4 ae" 
December 115.7 115.0 117.3 115.7 122.4 115.5 114.3 106.7 116.2 143.5 146. 1 
Weermeees <5 Cts. 115.4 113.6 115.8 114.6 119.7 115.4 113.0 105, 3 115.0 141.1 143, 0 
1958 
January 116.2 115.0 116.9 115.7 120.9 116.1 114.4 105.4 117.1 143.7 146.4 
February 116.9 115.1 116.7 115.3 2977 116.9 114.6 105.4 117.4 144.1 146.8 
March ......... ‘ 117.9 115.4 117.0 116.0 120.5 118.0 115.0 106, 2 117.5 144.3 147.1 
a - 118.9 115.6 117.4 116.4 120.7 119.2 115.1 106.5 117.5 144.9 148.0 
May ....... Si 119.0 115.5 117.5 116.5 120.6 119.2 114.9 106.7 117.0 145.6 148.9 
June ..... i 119.1 115.3 117.5 116.5 120.5 119.4 114.7 106. 2 117.0 146.0 149.0 
July Je... 119.1 115.3 117.2 116.6 119.1 119.4 114.7 106.5 116.8 146.0 149.1 
August .......... 118.4 115.1 116.8 116.1 119.1 118.7 114.7 106. 1 117.0 146.1 149.1 
September 117.6 115.3 116.9 116.5 117.9 117.8 114.9 106. 1 117.3 147, 2 150.9 
Gerber 8s Stes. 117.6 115.6 117, 2 116.9 117.9 117.6 115.2 106.5 117.6 147.6 151.5 
November ....... 118.0 116.4 119.2 116.7 127.1 117.8 115.5 106.9 118.0 148.0 152.0 
December 118.0 116.5 119.3 116.8 127.1 117.8 115.7 107.1 118.1 148.6 152.9 
Voor... uC ieh 118.1 115.5 117.5 116.3 121.0 118, 2 115.0 106.3 117.4 146.0 149, 3 
1959 
118.0 116.0 118.1 115.8 125.7 118.0 115.4 105.4 118.6 148.8 153.2 
117.8 116.0 118.0 115.6 125.7 117.8 115.5 105, 1 118, 8 148.6 152.9 
117.8 116.3 118.0 116.1 124.0 117.8 115.9 105.8 119.0 148.8 153, 2 
117.7 116.5 118.5 116.8 124.0 117.6 115.9 105.9 119.0 149, 1 153.7 
118.0 117.0 118.6 116.9 123.9 118.0 116.6 106. 0 120. 0 149.6 154.4 
118.4 117.0 118.7 117.0 124.0 118.4 116.6 105.4 120.3 150.3 155.0 
<a 118.9 116.9 118.2 116.8 122.6 119.0 116.5 105.6 119.9 150.4 158.1 
ee 118.7 117.1 117.9 116.4 122.6 118.9 116.9 105.4 120.5 150.6 155.3 
September ... 118.4 117.2 117.6 116.7 120.7 118.6 117.0 105.4 120.7 150.8 155.7 
October....... 118.8 117.5 117.8 117.0 120.7 119.0 117.4 106. 1 120.9 151.1 156.0 
November ... 119.4 118.4 120.3 117.0 130.8 119.2 117.8 106.8 121.1 151.6 156.8 
December ....cccsssccsecseee 119.2 118.4 120.4 117.1 130.8 119.0 117.9 106.7 121.2 151.6 156.9 
| ne ae 118.4 117.0 118.5 116.6 124.6 118.4 116.6 105.8 | 120.0 150.1 154.8 
1960 
; 118.8 115.8 128.5 118.6 117.4 105.5 121.1 151.9 157.3 
1186 178 118.6 115.5 128.5 118.6 117.3 105. 1 121.1 152.0 157.5 
118.5 117.8 118.8 116.0 127.8 118.4 117.5 105.6 121.0 152.2 157.8 
j 118.9 116.3 127.2 119.2 117.6 105.8 121.0 152.5 158, 2 
1190 ans 118.4 116.4 124.6 119.0 117.2 105.7 120.5 153.6 159.8 
119.6 117.6 118.4 116.4 124.6 119.8 117.4 106, 0 120.5 153.8 160. 0 
; 117.6 115.8 123, 1 120.4 117.4 105.7 120.7 153.8 160.0 
eh oe 186 117.5 117.3 115.5 123.1 119.9 117.5 105.5 121.0 153.9 160.0 
September .....c.scccseesssee- 119.1 117.4 117.4 116.0 121.9 119.4 117.4 105.6 120.9 154.0 pc 
Ce eee met] et) peel eg) me) mee) art) wet) eee) ea) 
December wveswessenv. | 120.4 118.3 118.2 115.9 125.7 120.8 118.3 107.4 121.1 154.5 160.9 
Your @ts.;.....7.500. 119.4 117.7 118.2 116.0 125, 2 119.5 117.6 106.0 120.9 153.4 159.4 
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January 
February 


March Bee <5 emis 


OCTOWETiecscerscecets 
November ... 
December 


SANUAEV Peccccscerasseesetaseoes 
February .... 
MARCHES vesesaveccresseesens 


AUSUSti..-c.c.cers 
September 


OCTODEN Kiscsccosessscorsscesess 
November 
December 


DONUT arcrscsvcascenessterersss 
Februaty .... 
Marchi cc.c. 


August 


OGUO DER: sitscscasevencsssavenene 
November ..... 
December 


AUT Yur.cccdecsversncteyseenast 
BIODIGah Vie ccccsteascnerteese 
MATCH ieee. ctecettcscrtaroaer 


April ... 
May .. “ 
DUNC Presa ceevcsecsceereriscecens 


ANI SUS foseretaseaccetseacecavesese 


OCTODE Dic caccccccecceasasteavses 
November 
December 


TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Continued 
(1949 = 100} 


DOMINION BUREAU OF STATISTICS 


Household Equipment Textiles Footwear 
Sane 
Rubber 
Appliances Other Garments Cotton Synthetic Leather and 
Plastic 
99.2 98.8 99.7 100.7 98.8 100. 2 100.5 101.2 99.3 99.5 
99.9 99.2 99.7 100.4 98.9 100. 2 100.3 101. 2 99.4 100.0 
99.8 99.5 100.1 100. 4 99.7 100. 2 100.3 101.2 99.7 100.0 
100. 2 99.9 100.3 100.2 100.0 100.0 100.4 1022 100.2 100.0 
100.1 100.1 100.3 100. 2 100.1 100.1 100.5 101.2 100.2 100.0 
100.3 100.3 100.3 100.1 100.1 100.0 100.4 101.5 100.2 100.0 
100. 2 100.3 100.3 99.9 100.1 100.0 100.4 101.5 100.3 100.0 
100. 2 100.3 100. 2 98.9 100.3 99.8 99.9 100. 2 100. 0 100.0 
100. 2 100.5 100. 2 99.7 100.5 99.9 99.9 100. 2 100.0 100.0 
100.0 100. 4 99.7 99.8 100.7 99.9 99.1 96.9 100.3 100.0 
100. 0 100.5 99.6 99.8 100.6 99.8 99.1 96.9 100.3 100.0 
100.0 100.1 99.6 99.7 100.6 99.8 99.1 96.9 100.3 100.0 
100. 0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
100. 1 100.1 99.5 99.7 100.2 100.0 99.0 96.9 100.3 100.0 
100.2 99.9 99.3 99.9 99.9 99.8 99.0 96.9 100.5 100.0 
100.0 100.2 98.6 99.8 98.4 100.1 98.8 96.9 100.5 100.0 
100.4 100.3 99.0 100.2 99.1 100. 2 98.9 97.7 100.0 100.4 
100.4 100.3 98.9 100.1 99.0 100. 2 98.3 98.6 100.0 100.4 
100.6 100.7 98.8 100.3 99.0 100.4 97.9 99.1 100. 2 100.4 
100.6 100.7 98.8 100. 2 99.1 100.4 97.8 99.1 100.3 100.4 
100. 8 100.9 98.9 ODS 99.5 100.6 97.6 99.1 100.3 101.5 
100.9 102.0 99.5 102.6 100.4 100.8 98.6 99.1 100.9 101.5 
102.0 103.4 100.1 103.2 100.8 101.2 99.5 100. 8 101.2 102.9 
103.4 104.8 100.5 103.8 101.1 101.9 99.9 100.9 101.8 102.9 
104.4 105.6 100.7 1O5s0u 101.8 102.2 99.9 101.0 102.4 102.9 
101.2 101.6 99.4 101.4 99.9 100.6 98.8 98.8 100.7 LOL 
105.1 107.6 102.1 106.5 104.0 103.4 100. 3 102.1 LOSeo 103.8 
106.0 109. 8 103.8 114.1 107.8 106.6 101.1 102.1 108.8 106.4 
106.4 112.8 105.1 118.4 110.4 109.0 101.8 102%) 111.1 106.4 
107.8 114.4 106.7 120. 2 112518 110.3 102.5 103.4 11255 LE552) 
113.4 Wekay al 107.2 120.8 alee 3} al aloes 102.8 104.1 114.4 115.4 
116.0 116.1 107.7 119.9 113.4 111.6 103.0 104.7 IESG 115.4 
117.0 116.3 108.0 119.9 113.8 111.8 103.1 104.7 115.9 115.4 
118.0 116.6 108.7 Ae at 114.4 112.3 104.2 105.7 119.5 115.4 
118.6 algal 109.8 118.4 114.1 PAS 104.4 113.0 123.9 115.4 
118.1 eieo UIDs 2 118.3 117.6 113.8 104.8 116.1 126.2 115.4 
118.4 117.9 AY 118. 2 118.2 113.9 105.3 116.4 126.0 115.4 
118.8 118.3 Nilee al 118.8 119.0 114.1 105.3 116.4 126.2 138.0 
Lise6 115.0 108.1 117.9 ake 110.8 103. 2 107.6 117.0 114.8 
119.5 118.1 112.8 118.2 118.5 113.9 105.1 116.0 WAG ie 8 138.0 
119.2 118.0 111.0 116.8 T1750) WBC) 102.3 113.4 126.1 138.1 
119.1 LAB) 110.4 116.0 115.6 113.6 102.3 W287 125.9 138.4 
119.1 118.6 110.1 115.6 114.9 113.4 102.2 W257 125.4 138.4 
114.3 118.7 109.9 114.5 114.4 113.4 101.8 Lia 125.0 138.4 
WEP 119.0 109.4 Hale eal 114.2 113.4 100. 4 T1257 12550 138.4 
Vai i Ye 118.6 109.3 114.1 11454 isens 100. 2 112.8 124.9 138.4 
111.6 118.5 109.2 113.4 113.8 11353 100. 2 112.8 124.7 138.4 
112.0 118.6 108.4 112.4 13.3 112.8 100.2 107.1 124.1 138.4 
112.4 118.6 107.2 111.6 112.3 1B eRy 100.1 101.1 124.5 138.4 
11253 118.1 107.0 110.9 111.9 11252 99.6 101.2 125.0 140.6 
Wg 2 118.2 106.8 110.5 111.8 112.0 99.5 101.1 125.0 141.8 
114.6 118.5 1095/3) \e euett4 0 114.3 13s 1 101.2 109.7 125.2 138.8 


Augus 


JARUALY scrosceseponcsacterasaer 
February ... 


AUCUSU Re s.s.005 


September ........ssscceceee 


October .... 
November 
DECORIDE....cssacsssessssteces 


February ... 


AUSUST <8 
September 


October ....... Mosdearaseesiesce 
November............. aateeeces 
DOCOMDE sasitecscccessszteeses 


Household Equipment 


Appliances 


112. 
112. 
112. 


112. 
111. 
111. 


TT. 
ite 
iti tile 


IDE 
110. 
109. 


111. 


109. 
109. 
109. 


109. 
107. 
107. 


106. 
106. 
106. 


106. 
106. 
105. 


107. 


105. 
105. 
105. 


105. 
105. 
105. 


102. 
102. 
102. 


101. 
101. 
101. 


103. 


BOW WWW OOO PhS 


ARNO OONn KUP OMU 


ns 


Ora PUO O-1R WROD 


[o>] 


RMR NNN Fee INOW 


o>) 


Other 


118. 
IGE 
119. 


LLINS)s 
119. 
119. 


120. 
120. 
120. 


120. 
120. 
120. 


ge 


120. 
120. 
120. 


120. 
120. 
120. 


120. 
120. 
120. 


120. 
120. 
120. 


120. 


120. 
120. 
120. 


120. 
119. 
119: 


119. 
119. 
119: 


119. 
119. 
TIO: 


119. 


120. 
120. 
120. 


120. 
120. 
121. 


121. 
120. 
121. 


122. 
122. 
123. 


AOP PWH ODP WHOA 


eo 


WOHrA UMS IMHO Down 


a 


OOD UPR NOR, Pere 


co 


Rar NOOO O-A1W HHO 
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TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Continued 
(1949 = 100) 
Textiles Footwear 
i oisenaa 
Pca Rubber 
Garments aoc mea Wool Cotton Synthetic Fur Leather and 
Piece Goods Plastic 
106. 9 110.5 Noite 7 112.0 99. 4 101.2 124.9 141.8 
106. 7 110. 4 111.6 111.9 99.8 101.2 125.0 141.8 
106.7 110. 4 111.5 sti ats) 100. 3 101.1 125.5 141.8 
106. 8 110. 3 111.5 ait beats} 100.9 101.1 125.0 141.8 
107. 3 110.1 ills} 7 101. 4 101.1 125.3 141.8 
107.3 110.1 111.5 sla Lary 101. 4 101.1 125.3 141.8 
107.4 110.8 111.8 Ae 7 101.5 101.1 125.3 141.8 
107. 4 NE 2 iil ae iikalaiy 101.5 101.1 ae 141.8 
107. 6 ulgteat TONS ee? 101.5 101. 1 125. 2 141.8 
107%. 3 111.4 112. 4 E.G 101.4 99.6 125.2 141.8 
107.4 Tt 3 256 Whe 101.4 99.1 125.:3 141.5 
107. 2 111.4 112.5 111.5 101. 4 98. 2 125.3 141.3 
107. 2 110.8 111.9 rig la boys 101.0 100. 6 125. 2 141.7 
107.1 Tibil, 112.5 ies 101. 4 97.9 125.3 141.3 
107.0 111.1 ioe 5 aplotee2 10151 97.8 125.3 141.3 
106. 8 111.0 112.4 111.0 100. 7 97.8 125.3 141.3 
106.9 thi alge) 112.6 ib Os Tee 100. 7 98.0 Pb Ey 141.5 
106. 8 jb lela 112.6 110.9 100. 5 98.0 Wore 141.5 
106.6 110.9 125.6 110.7 100. 0 98.0 P2552 141.5 
106.5 110.9 112.6 O77 99.5 98.0 125.2 141.5 
106. 4 110.9 112.6 110.6 99.4 98.0 e202 141.5 
106. 3 HL) 112.6 110. 6 99. 3 97.7 125. 2 141.5 
105. 0 110.9 112.5 110.6 99.3 86. 2 125. 4 141.5 
104. 8 110.8 LWP) 110. 4 98.9 86. 1 125.4 138.5 
104. 7 110.6 112.4 THOT 98.9 85.4 125.4 sh (155 
106. 2 111.0 112.5 110. 8 100. 0 94.9 125.3 140.9 
' 112.4 110. 2 98.9 85.4 125. 4 137.5 
ven oe : 110.1 98.8 85. 5: 125.4 Loto 
104. 7 110.5 112. 4 
104. 6 110. 4 112.4 110.0 98.8 85.5 iy WIRY, 
104. 6 110. 3 1125 1 110.0 98.8 85.5 12552 137.5 
104.5 110. 3 112.0 109.9 98.7 eee oe ore 
104. 4 110. 2 112.0 109.8 98.6 85. f = 
104. 4 110. 2 112.0 109. 8 98.6 8525 125.2 NEVES) 
104. 4 110. 2 ili Aaa 109.7 98.6 oe ae a 
104. 4 tO ak Sat 109.7 98.6 3 c pe 
104. 4 LO a PP ce 109.7 98.6 85.5 125. 4 3 
104. 3 110. 1 baal 109.7 98.5 eee ae oo 
105. 0 PION L 1125 1 109.7 98.5 : : . 
104.5 110. 3 iP 109.9 98.7 86.0 12553 138.9 
P 98.6 92.0 125.4 146. 2 
108 00 112.0 109.6 98. 6 92.0 125.5 147. 3 
105. 2 110.1 P1252 109.7 98.6 92.1 12555 a 
105. 2 410. 1 112.2 169.8 98.6 ae aan ae 
105. 2 110. : : ° : 
105.0 PEOT AL OG a) 109.7 98.6 92.1 ae: pie 
105. 0 ee ae Weve 98. 4 92,1 127. 0 147. 3 
104. 6 110. 4 ee 4a 92.1 127. 1 147. 3 
104. 6 110.5 1th Gy 109.5 98.5 - - ee 
104. 6 110.5 111.3 109. 3 98.8 ode re 147.0 
104.5 110. 6 Theo 109.5 a 89.6 128. 4 147.0 
104. 6 110.8 us Le le | 109.6 : . 
104.9 110. 3 111.8 109. 6 98.6 91.7 126.5 147. 2 
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TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Continued 


(1949 = 100) 
Household Equipment Textiles Footwear 
_————— sss 
Household 
Appliances Other Garments send Wool Cotton Synthetic Fur Leather 
Piece Soot 
i alle 
1957 
98.0 123e5 103.4 110.5 ides 109.4 98.5 81.5 128.4 147.0 
98.0 12332 103.3 as?) Tela; 109.5 98.9 80.5 129.5 138.0 
98.0 123.9 104.0 WARY, 112.9 109.6 99.0 80.5 129.9 138.0 
96.5 124.5 104.2 W255 IIB ay 109.8 98.7 80.5 131.0 138.0 
96.5 124.8 104.3 112.4 L355 110.2 98.8 80.5 130.7 138.0 
96.5 124.9 104.1 11255 T1353 110.3 98.5 80.5 131.0 138.0 
98.7 1256.1 104.1 112.6 ileal 110.1 98.8 80.5 VS ie 138.0 
August 98.7 251 103.9 LE2N6 LI257 110.0 98.9 80.5 Nediez 138.0 
September 98.7 125.3 103.9 112.6 D2 oe 110.0 99.0 80.7 WER I yy 138.0 
OCtOber sii sestussossseeeceee 98.8 125.4 104.5 112.0 114.1 109.9 98.8 80.7 nee a 138.0 
November .... 98.8 126.0 105.8 DAS 114.5 110.1 99.5 88.2 131.6 138.0 
December 98.8 125.9 105.9 112.5 114.5 110.1 99.6 88.5 TSTO7 138.0 
ViGRE ois cesar cestoesecaweraees 98.0 124.8 104.3 112.2 1131 109.9 98.9 81.9 DSO 138.8 
1958 
January ects 98.4 1262-2 104.4 in eet 112.6 109.9 99.4 83.7 131.8 140.5 
February 98.4 1250-0 104.4 MPEP} WIPAAiy 109.8 99.2 84.5 131.8 140.5 
Marchiveccsccssoontees 98.4 126.7 105.2 112.6 114.2 IOs 99.5 84.6 132.4 140.5 
STAD a receas fs Oeromeanaaverss 99.1 126.9 105.5 Zeer 114.8 110.2 99.5 84.6 132.4 140.5 
MAY’ feccinse.s coverancomenerees 99.1 peal 105.8 112.4 114.9 110.5 99.8 84.6 132.4 140.5 
MUNG Es eechcncodos cassenesesesess+ 99.1 PAT a | 105.4 112.2 113.9 110.4 99.8 84.6 132.4 140.5 
JUL Vareneeaces 99.3 NPG? 105.6 eleven 114.6 110.3 99.7 84.6 132.4 140.5 
August 99.3 126.3 105.2 111.8 114.3 109.8 99.3 84.6 132.4 140.5 
September 99.3 L2Teu 105. 2 112.0 114.2 109.9 99.3 84.6 132.4 140.5 
Octaberl.cncucceretess-s: 100.0 ees 105.6 121 115.1 110.0 99.3 84.6 132.4 140.5 
NOVeMDe? ...ccecececerestesces 100. 0 126.9 106. 2 IPAS SL P57 110.0 99.6 86.7 132.4 140.8 
December 100.0 AES 106.3 sor 1156 110.1 99.6 87.1 132.4 141.3 
VG At ocies eetceae sor eats coat 99.2 126.8 105.4 aliceres 114.4 110.1 99.5 84.9 L3250, 140.6 
1959 
97.2 PAPA 104.7 110.4 113.8 109.3 99.6 80.7 132.6 141.5 
97.2 126.9 104.2 111.8 113.4 110.2 98.5 80.3 133.3 141.5 
97.2 127.6 104.9 111.9 114.5 110.3 98.9 80.4 13357 141.5 
98.8 127.9 105.1 VAS 115.0 110.3 98.9 80.4 133.8 141.5 
98.8 128.0 105.1 11252 114.7 110.8 99.1 80.4 134.4 141.5 
98.8 128.1 104.5 i 2e2 113.13 110.9 99.0 80.4 134.7 141.5 
97.9 128.3 104.7 ihn aL 113.8 110.9 99.0 80.4 NEY 141.5 
97.9 BHA MT 104.5 ie ya E 113.6 99.1 80.5 138.5 141.5 
ae 97.9 128.1 104.4 11253 113.4 99.1 80.6 139.9 141.5 
OCtODER .ciczsssescesese a 97.2 129.1 105.2 1123 114.8 99.6 80.7 140. 2 141.5 
November is 97.2 129.1 106.0 112.3 Tbs 99.6 86.3 141.5 142.5 
December 97.2 129.3 105.9 112.4 115.0 99.6 86.3 142.2 142.5 
MCA tiieis ccccultin dee aeperttc. 97.8 128.1 104.9 250 114.2 99.2 81.4 136.8 141.7 
1960 
JONUGLY: j..<-ccssetesssexeus start 93.7 129.2 104.5 BA SL LISc0 99.5 80.4 142.3 137%. 1 
Pe@bDIuary ic. 93.7 128.8 104.0 112.6 112.6 98.9 81.9 143.2 136.4 
Marelivncciviictt otto 93.7 129.5 104.5 ayy 113.8 98.8 81.9 144.6 136.4 
IAD TAY Bectacscaasacessesoeteeeses 93.9 130.0 104.8 112.8 114.5 98.8 81.9 145.5 136.4 
MAY wots $3.9 130. 2 104.8 112.0 114.5 98.6 81.9 145.4 136.4 
JUNC eoess ss cece cs 93.9 130.2 104.9 LL3e2 114.4 99.0 81.9 146.0 136.4 
Dllvarescsr eases 94.0 129.2 104.7 112.9 113.8 99.0 81.9 146.0 136.4 
August......... 94.0 128.7 104.3 113.12 11323 99.0 81.9 145.1 136.4 
September ... 94.0 129.4 104.5 113.0 113.6 99.2 82.0 145.2 136.4 
October ....... 93.5 129.7 105.3 L133 115.0 99.3 82.0 145.5 136.4 
November ... 93.5 129.5 106. 4 Ely 116.3 99.5 85.5 147.7 142.1 
December 93.5 129.6 106.5 List 116.4 99.6 85.9 147.7 141.6 
MOON on: case eerste 93.8 | 129.5 104.9 112.9 114.3 99.1 82.4 145.4 137.4 
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TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Continued 


(1949 = 100) 
Fresh Pork | Cured Pork | Other Meats Poultry Eggs oe 
1949 
100. 1 97.9 97.7 98. 1 101.1 103. 4 105.5 
: ; 4 ; ; 99.7 92.0 
99. 4 96.9 96.9 97.0 102. 1 101.3 107. 3 86. 4 94.4 
; h 96.7 96. 4 102.3 100. 4 107. 8 85.7 95.4 
98.6 98.9 99. 1 98.7 102. 
100.0 98. 6 98. 4 98.8 toe ae ee ae oe 
102. 0 102. 0 101.3 102. 8 103.7 100. 0 108.7 88.7 103.6 
102.5 103. 3 103.3 103. 3 102.5 
102. 4 104.9 105. 1 104. 6 102. 0 OB G 4 era toe 
101.3 104. 2 104. 7 103.6 96.6 98.9 92.5 119. 4 101.0 
100. 1 101.9 102. 2 101.4 95.0 99.3 88, 1 117.0 101.3 
98. 6 98. 2 98. 1 98.2 94. 8 99.5 85.5 111.5 104.6 
98. 4 96. 4 96. 2 96.6 95.3 101.1 85, 9 97. 0 104.8 
Ae See ie. ar 100. 0 100. 0 100. 0 100. 0 100, 0 100. 0 100. 0 100. 0 100. 0 
1950 
Ee ee eee 99.4 93.8 93.8 93.9 96.5 101.5 89. 1 70.7 106. 3 
February 101.0 92. 5 92. 4 92.6 97.6 101.7 90. 6 74.5 111.5 
106. 1 93. 1 92.9 93. 3 99. 9 101.3 91.8 718.3 112.7 
108. 0 O35. 1 93.4 92.7 100. 3 101.7 93.9 80. 6 113. 9 
114.2 92. 4 92.4 92.4 101.9 101.5 95. 2 719.3 114.8 
119.8 99.7 101.6 97. 6 105.2 102. 3 97.6 79. 0 114.8 
125.5 101.8 103. 5 99.9 109.2 102. 4 98. 1 95.9 112.8 
August.............. 132.6 103.8 105.7 101.6 111.9 101.7 98.5 99.5 112.8 
September ....... 133.9 106.5 110.2 102.3 112.4 104. 2 98. 6 102.7 111.8 
October .cecssse-. 131.7 103.5 106. 9 99.7 112.0 107.9 99.0 110.5 114.9 
November .. 125. 8 100.5 104.6 95.9 110. 2 109. 3 100. 2 115.2 114.9 
December ..... 124.4 98.7 102.4 94. 3 110.7 110.0 102.6 114.9 115.7 
a IR socks 118.5 98.3 100. 0 96.4 105.6 103. 8 96. 2 91.8 113.1 
1951 
BARUREY, ocassfee Seach de cecconses 130.4 100. 2 104.7 95. 1 113.4 110.7 109.5 97.7 116.3 
February 136.5 103. 3 108.4 97.5 120.9 111.0 112.3 88. 5 115.4 
ean 143. 8 109. 1 114.7 102.7 127.0 111-3 115.3 104.0 118, 2 
ee en 146.2 109.2 114.2 103.6 129.7 (11-3 117.5 102.4 118.9 
“Te a ea 148.0 107. 6 113.0 101.4 131.6 111.3 118. 1 110. 1 118.0 
ioc Sa a 149. 2 111.8 118.6 104.0 134.4 110.8 119.1 115.6 117.4 
: i en 157. 0 119.4 128. 6 108.9 142.8 111.0 118.4 129.4 115.1 
ey Ties 157. 6 121.8 131.1 111, 1 145.0 111.2 116.9 132.7 114.8 
September ........u.s.scs.- 157.7 121.3 130.2 111.2 143.2 112.7 112.4 135.8 116.4 
157, 115.7 121.6 108. 9 142, 0 114.1 109. 0 133.6 118, 7 
es (tee é p73 112.3 117.3 106.6 141.6 115.0 106.6 127.8 118. 2 
December «oc. cccsescsseesesssees 156. 6 104. 3 108. 0 100. 1 139.3 116.0 104.6 120. 4 117.6 
hee 149. 8 111.3 117.5 104.3 134, 2 112, 2 113.3 116.5 117.1 
1952 
: 111.4 98. 0 140.5 116:3 105. 1 93.7 118.2 
Peres US he ae Ae: 107. 1 95.6 139.5 116.4 104. 8 83.8 118.3 
SD ee ae 146.1 96. 6 101.4 91. 1 134.0 116.3 104.4 81.1 117.0 
80. 0 117.7 
139.5 95.9 101.8 89.1 128. 2 116.2 103, 8 
134.7 94.5 100. 4 87. 8 121.3 115.7 102.1 719.5 116.7 
132.8 95. 4 102.7 87. 0 119.8 114.9 100.7 79.0 f 
14.8 
a 104.7 88. 4 121.8 113. 2 100. 0 96.1 114. 
oe Oe 103.5 88.2 121.7 111.1 98. 8 111.0 115.5 
132.7 95.7 102. 9 87.5 118. 0 110.5 97.6 112.5 114.8 
71 113.4 108. 0 97. 1 114.8 116.5 
November ......... oes oe 102.7 te 109.5 106.8 97.3 123.2 116.3 
December 117.2 95.5 102. 1 88.0 109. 4 106. 2 98.5 : ; 
Cn ae 135.7 97.1 103. 7 89.7 123, 1 112.6 100. 8 96.0 116. 4 
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TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Continued 


(1949 = 100) 
Direct 
Beef Fresh Pork | Cured Pork, | Other Meats Poultry Imports 
= 

1953 
JANUARY: seccedtevseveetsanecss 119.5 . EES. 
FPG DTUary iccicccectereteitsiwcesses T2057; A 6 c : ’ 1T3h5 
Marchitmisrssscreibettcousars 116.5 96. 8 101.6 91, 3 ris 1 105.5 108, 2 97.5 111.9 
Aprile cise tasers Sa 2 96.9 100. 8 92.5 108. 0 105.3 114.4 103.6 111.8 
IMBVigecsoreisssssteermenteesitsaess Tbs} 99.8 104.7 94.1 105.3 104.6 116.4 105.7 Ey 
JUNO Seicreryesstaseoces 2 rela leal 109.5 112.2 106.5 105, 2 103.8 116.4 107.6 EUSed 
DULViscccssscesscatsisantiennsecvases ie ol 110.3 110.8 109. 8 106.7 103.9 115.4 122.6 114.9 
August 109.8 WPA 112.6 112.8 107.5 103.9 112.0 128.6 113.4 
September 109. 2 LIGA? 135) 120.4 104. 1 103.8 106.5 130.7 112, 8 
OGEODEDR vey. ccvraateesctereteensnot 107. 6 119.4 113.8 WARY Hl 100.6 103. 8 103.8 134. 3 LSA 
November 103. 2 1535 110.1 PPA, 8 98.4 104.0 102.9 110, 2 11259 
December 102.9 PRESS 108.3 11522 98.8 104.0 102.4 98, 2 114.4 
NV CAN esse ccoccretiavivsriseeecs tis 106.8 107.9 105.5 105.7 104.5 108.6 109. 9 1iSe3 

1954 
GANUANY: ieiveccscatecswawerioncase 104.1 23 Vite 113.6 100.0 104.1 103.8 88.6 113.4 
February. 103. 8 115.9 114.5 117.5 102.3 103. 8 103.9 91.9 11553 
Marche ceca 101.0 116.6 115.0 118.3 101.9 103.6 103.6 91.5 118.1 
AYE, «scccessses 99.9 116.5 114.4 118.9 100. 7 103. 4 102.8 84.4 T2357 
MAY sgiscccsvostsees 100.6 eee 115.6 120. 1 99.0 103.1 100.4 83.7 124.7 
DUNE reysaticceercceceemewovseesess 104.7 122871 120. 4 124.0 100. 1 102.8 Ditenl 84.5 129.5 
DULY ervarse scence ceases cecsneass 105.9 923 116.8 oe 102.3 103.1 95.1 95.9 T32E5 
IAUSUSUR. ci ccsenieeccceeeins 108. 4 114.6 iA 83 116.6 102.7 103. 0 93.7 99.5 133.8 
SEpbeMbEN)..cerstaesstccoserse 108.5 107.8 106. 9 108. 8 99.6 103.8 90.0 102. 4 130.4 
OGCOD ON is, cisco breseesceci eis 107.6 101.9 101.4 102.6 97.2 106, 2 S72 105.5 EP 
INOV.OMDEN s.cccseeretcsss caves 106.9 97.9 98.3 9755 95.9 107.2 86.0 101.4 127.0 
DOCCCMHEr nee nccee ees a 106. 2 99.4 99.9 98.8 95255 107.6 85.5 85, 2 125.0 
Valine tcscavec deters ehesvtunvetss 104.8 111.8 110.6 Sea 99.8 104.3 95.3 92.9 125.3 

1955 
106.9 98.7 99.8 97.5 96.1 107.6 86.7 81.9 123.4 
106. 1 97.8 98.7 96.9 97,1 107.6 85.7 719.0 P2555: 
104.9 96.3 96.9 95.6 96.9 107.5 87,2 84.7 122.8 
105.0 94.8 95.7 93.8 94.9 107.3 92.8 88.4 123.8 
105.2 94.0 94.8 93.0 93.0 106.9 94.5 88. 1 125.0 
106. 1 96.4 98. 4 94.2 93.9 107.1 97.8 87.6 123. 8 
106.9 101.8 104.8 98.4 95.7 107.5 98.7 106. 6 124.1 
USUSU 5 ccccocssty capedeats ssevass 108.0 101.4 103. 8 98.6 96.4 107.5 98.9 114.0 124.6 
Septemberne eaten 108.7 103.5 106.4 100.1 96.2 108. 6 98.1 119.0 123.6 
OCtOD EP csc cree eee: 108. 3 102.6 LOSsur 99.0 95.1 109, 2 96,2 118.7 124.7 
November 107.3 99, 2 101.4 96.7 94.6 109.6 94.4 117.9 124.0 
December 106.6 95.3 96.7 93.7 94.5 109.9 94,2 113.3 127.5 
OAT. essescstescatreseanerccisates 106.7 98.5 100. 3 96.5 95.4 108.0 93.8 99.9 124.4 

1956 
IANUBLY: cares svasssreeerenees these 106.5 93.0 94.9 90. 8 9527 110. 2 95,2 106.0 127.6 
Hebruary: cic. .ssecvesties 104.9 Sika 92.5 89.5 96. 0 110.4 93.9 93.0 124.4 
MATa. cvescectrsererstatene 102.1 90.8 92.4 88.9 95.5 110.5 94.7 90.4 125.8 
99.5 89.6 Siet 87.8 93.0 110.5 93.8 95.7 126.1 
100. 9 89.7 91.3 87.9 93.0 110. 8 93.3 98.3 12s 
105.7 95.2 98.5 91.4 94.7 Le 93.9 100. 4 131.0 
109, 1 98.5 102, 2 94,2 97.7 GIES 94.5 109, 3 130.7 
iy 100.8 105.4 95.5 98.8 111.8 91.7 1 Ey ie | 129.6 
September... U5 ez 106.5 109.3 103. 4 97.4 112.4 89.3 116.3 129. 7 
October ..... 114.0 110.4 112.4 108, 1 97.0 114.6 87.5 114.7 TSLSL 
November . ski al 110.6 110.7 110.4 96.0 116.4 86.1 110.0 131.0 
December 109.7 112.9 112.6 113, 2 96, 2 117.6 86.3 88. 9 130. 8 
VGA cschevcicevnteneteuatearae 107.6 99.1 101.1 96, 8 95.9 12a 91.7 103.3 128.8 
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TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Continued 


(1949 = 100) 
Beef Pork Fresh Pork | Cured Pork | Other Meats Poultry Eges Pipe 
1957 
Pauary Te lh ihcccs 110.0 111.7 111.4 112.0 97.7 118.0 85.7 85.2 130.0 
February 109.9 112.8 113.2 112.4 99.4 118.6 86.3 81.6 125.8 
March 109.1 113.9 114.0 113.8 100.0 119.2 85.8 82.3 129.9 
April 110.1 112.9 112.9 112.9 99.0 119.1 86.5 81.5 127.3 
May ..... 112.6 112.5 £1S.1 111.8 99.5 118.8 87.1 81.8 126.7 
[hs ie Oe ae 114.7 119.0 120.3 117.5 102.8 119.0 89.1 81.5 127.8 
niger 114.3 122.9 123.0 121.3 103.6 119.0 89.9 86.8 128.0 
ye eee ar 115.0 128.8 127.9 129.9 104.3 118.9 91.4 103.0 127.0 
September oc eccceesceeeeees 114.5 129.8 128.9 131.0 103.2 119.2 90.5 106.8 127.5 
a0 | goer 112.8 120.2 118.4 122.2 101.3 118.8 89.6 104.8 126.6 
November 109.5 111.9 111.5 112.2 100.6 119.2 87.7 104.3 128.6 
December 111.5 109.9 111.6 108.0 101.8 119.1 87.6 92.7 124.4 
“tee. eee 112.0 117.1 117.2 117.1 101.1 118.9 88.1 91.0 127.5 
1958 
ee tc - 116.3 109.4 111.6 106.7 104.9 119.6 87.6 88. 0 127.4 
ee 120.7 111.1 113.5 108.4 108.0 119.9 88.6 81.5 130.4 
A ee 123.3 112.7 114.6 110.6 {ile4 S196% 89.4 89.4 132.6 
pena ty 127.6 113.1 116.2 109.6 111.8 118.9 90.2 92.0 134.3 
a sete: Fe ee 132.3 114.1 116.9 110.9 £1920 118.3 90.8 86.8 134.2 
Se ea 134.6 120.1 122.4 117.6 114.7 118.3 91.9 89.3 133.5 
, : 122.3 117.2 115.6 118.3 93.2 100.9 133.5 
oe ha ens ile ret 122.8 117.6 114.7 118.4 92.2 94.8 135.5 
September ... 128.7 113.9 114.2 113.5 113.3 118.4 87.6 107.2 140.0 
ae 103.7 137.2 
October ....... 129.7 111.3 111.9 110.7 143.2 118.7 83 
November ... 131.7 108.1 109.5 106.5 113.2 119.3 16.6 103.8 138. 0 
Decemver ose sede. 137.8 106.4 108.3 104.3 114.1 119.7 74.9 91. ; 
ve Oe 113.4 115.4 111.1 112.2 118.9 87.2 94.1 134.0 
1959 
: 108.7 102.4 116.1 121.2 16.4 89.4 125.0 
cence i oe 10621 108.7 103.1 116.5 122.9 79.8 84.1 122.9 
see 105.5 107.8 102.9 116.8 122.9 80.2 85.5 122.6 
: 106.9 102.5 114.6 123.4 79.3 86.7 120.9 
ths 106.3 102.1 112.5 122.9 718.8 83.8 123. 0 
104.4 106.1 102.3 113.6 123.0 17.3 82.9 
: 114.5 123.1 80.4 85.0 123.5 
Preis ae ee 114.5 125.3 82.1 88.6 125.4 
105.5 107.8 102.8 ae zoe 
105.7 107.9 103.1 115.1 125.8 81.7 : 
: 114.1 127.4 78.5 104.6 124.9 
October poe Sone 46 : 112.4 £9724 78.8 101.9 124.9 
November 104.8 106.3 : 15.9 78.6 124.2 
Sn oe aa .8 105.9 101.5 111.7 127.6 ‘ ; ; 
Year ; a 107.2 102.6 114.4 124.4 79.1 88.4 123.8 
1960 
8 112.9 127.5 81.7 68.2 123.4 
SP ANURES oi E Ee ties scciss 2 ei 1 113.2 197.9 81.0 66.9 122.8 
te ee Ai i 112.8 127.7 79.7 77.1 = 
Senet cnsasey ; 9 Tlie 128.0 85.3 91.2 . 
A cin % Hl 3 110.6 127.1 80.5 81.3 124.3 
Mayer. c5, 52008 sl 3 2 112.1 127.5 81.4 76.1 a 
URC eo. scien cerawenact O be 81.2 84.7 124.7 
ue a 2 iat ate 82.4 92.2 127.3 
AA Ae peceerepn orca oe eee a "9 114.4 : 22:2 ais 
August caRupawe sa Sebel “7 -0 at 113.9 130.2 80.7 ‘ es 
cs oe 3 9 113.2 132.9 81.5 107.6 129.5 
October 3 6 15 111.6 133.3 716.8 110.6 127.5 
November .........c:cseceeee . ee a 112.0 134.1 79.0 100.9 130.3 
December. cic ccresesrscers . ; ; 
9 107.8 4 112.6 129.3 80.9 88.6 125.8 
SV OB Teeny sone cceiisas: doce crs eunass ‘ 
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TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Continued 
(1949 = 100) 


Dairy Fats and Fats and 
Products Oils Oils Total Fresh 
inc. Ines exc. Vegetables | Vegetables 
Butter Buttei Butter 

1949 
DANWALY Uy .cwaserasseseseteavcerssees 102.9 114.4 WEG) 91.7 88.1 97.0 OTc5 92.4 
FIG DTUa TY icc decetesmtncranses sas 102.9 UPA sla Uy re? 93.7 91.6 96.8 103.0 102.3 
Malis risssssenctotusseveravessseers 102.8 110.1 103.8 95.3 94.3 96.5 102.0 101.6 
98.7 95.9 97.90 98.0 97.4 99.0 LOZaS 103.1 
98.4 94.7 93.7 102.8 104.9 99.5 98.7 97.9 
98.6 94.4 92.6 107.4 T1225 99.3 103.1 106.5 
98.6 94.2 91.3 112.8 120.9 99.6 10 3 as 120.6 
98.5 94.1 90.8 106.1 108.0 103.7 100.9 102.4 
99.1 96.3 Sarr! 99.3 97.1 103.7 93.8 90.3 
OCOD EN ro.ccsersecseteeneecsces 99.3 97.1 97.4 94.1 88.2 104.2 9262 88.2 
INOVEMDER © yccccac-ccccccteussceses 99.8 97.6 97.5 100.7 99.6 102.8 96.5 95.4 
PEGEMDEN haccceseiemicsctsaseees 100.5 98.8 92.5 97.8 97.3 98.1 98.5 99.3 
YG ar nc hateonsteaceescsseornasmeaae 100.0 100.0 100.0 100.0 100.0 100. 0 100.0 100.0 

1950 
SATUATY Vacuassceveccdccraceassess' 100.9 98.8 95.1 98.8 99.5 97.0 99.7 101.8 
February 100.8 98.4 93.9 103.0 105.0 99.2 98.5 100.7 
Mak GD can sssavecsetretycessrcecnsree 100.7 98.6 94.7 104.6 LOTT 99.2 97.8 99.9 
ASE URS sy eas evepseeace ates ase baes 100.1 97.8 97.4 LOB Se, 109.4 99.1 98.3 100.9 
Maye tec ce sssarssseoesneseenemtecnsacns 97.9 92.5 98.7 106.5 110.8 98.9 101.5 106.7 
JUNE Araasccvsscucteentescaver-snerases 97.1 90.9 99.3 108.0 Big al 99.0 104.2 pea lay 
DULG Areocecssves ctueccecnctenescsases 97.1 90.8 99.9 107.7 Heleto) 99.1 112.6 125.8 
UCAS Us - cavcersatonsh cee ane ceoes 97.3 91.7 102.6 106.4 LON 99.2 95.9 97.8 
SEDLGMIDER > pecrcestseseanvseess 97.8 94.6 108. 8 101.2 101.6 99.6 83.2 Wed 
OGTODGEE  cisscscesacescetetre eens 98.5 ONO ab our) 99.4 98.3 100.3 81.0 250 
November Poeecaecs 102.2 97.9 TEE UT 85) 101.9 102.3 100.3 87.4 81.0 
December 102.8 99.3 jos 104.1 105.0 HO Les 93.4 90.2 
EVGA ION  eivcarcesorarceccctactcaressize 99.4 95.7 102.2 103.9 106.3 99.4 96.1 Sr ra | 

1951 
JEMNUALY ox nacctesescatettesstsaco 104.1 101.9 112.4 106.8 109.4 100. 8 97.2 95.7 
February ... 104.8 103.6 118.1 106.4 108.4 101.2 101.1 101.0 
Marlies foacsossserateneattsescecesss 106.5 109.5 124.6 109.0 112.0 101.7 104.5 105.6 
ADP oasvsscastuarsccee ere saeses 111.0 1205.7 129.6 110.1 TUS 10 102.4 102.8 101.7 
Ma aiaieccteccscs mecca 106.5 108.7 ESL 109.3 111.4 102.5 103.1 101.2 
JUDO aa uerscececateee ens 108.0 alate 2} 130.3 109.1 110.5 102.8 108. 2 108.1 
duly ss. 108.3 110.2 125.3 108.1 108.4 103.0 114.6 117.6 
AUIS Groves 108.9 109.4 121.0 108.0 108.4 102.3 104.8 100.2 
September sarc cenvegurvecsssere 109.1 109.6 120.4 107.3 107.0 101.9 97.9 87.6 
OGtOD ER sacivescorsesesosetesesterss 109.5 109.7 120.9 108.4 108.4 101.4 97.9 86.9 
INGVEMDET deccecactecmeetescesess LTS 109.8 15iR at 105.6 104.0 101.3 112.6 109.5 
DECEMDEN ap eruerccscosesesacseves 114.2 tliat: Nao 105.7 104.4 101.0 129.0 TS 5a 
MiG ar Ficcasseccrsadsccevtetesccersene 108.5 109.6 122.7 107.8 108.8 101.9 106.1 104.2 

1952 
SANMATY) nad ccccsisentoavsnereusaanes 115.4 12 113.4 107.0 106.5 100.7 138.7 150.3 
February 116.0 111.6 TONS 108.2 108.5 100.8 PS Das 143.7 
Manehiacc:cnssscastomertecscaveenne 116.0 109.7 106.5 107.4 107.6 100.3 134.2 141.3 
115.4 107.9 104. 2 109.2 110.7 99.8 142.3 154.6 
aa 98.3 98.3 110.0 Hae 99.5 149.4 166.4 
iN BS) 96.4 96.5 110.6 ESD 98.9 160.3 184.4 
ils 96.2 97.1 114.1 119.3 98.8 162.4 187.7 
AUIETMSE ccavcncces 111.4 96.3 97.2 LD ere LAG 99.1 138.6 147.2 
September 111.4 96.5 96.7 105.8 106.2 98.5 124.5 W2ar 3 
October ..... Wile, 97.5 96.6 107.3 108.9 98.2 116.1 nl awe 
November . 112.9 101.2 97.6 WO eur 109.8 98.0 P2352 124.9 
December inal 101.8 98.0 109.1 sales 97.4 125.6 129.7 
NGO cc cacsevenvctosvenacteenmnmarneea fa Siea 102.0 101.0 109.0 110.9 99.7 137.6 147.2 


Canned 
Vegetables 


104.9 
104.1 
102.7 


101.1 
99.9 
98.3 


98.2 
98.7 
98.9 


98.1 
98.0 
97.3 


100.0 


99.4 
101.2 
102.9 


104.4 
105.9 
108. 2 


110.3 
111.5 
113.0 


113.9 
117.1 
119.5 


108.9 


121.7 
122.9 
123.8 


124.5 
124.5 
125.0 


125.5 
126.1 
124.7 


121.8 
120.6 
119.7 


123.4 


February 


Prrerrer errr trite 


August 


OCEOD ECD ccc wcspasestuothcnaosssenaes 
November 
December 


August 


OCEOD ET cnensescs-aseanconcoveoes 
November ... 
DOECOEMDEF \o..ccsc.cccencrveseeeons 


Prrerrrrrerrrret itt 


seeeeenecerereneeensessons 


August 


Octobert.......... 
November ..... f 
DOCEMDET, <arcscccaccaccnsseeoeess 


Prrerrrtrrrrrtritttrr as 


September.... 


October 
November . 
December .... 
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SY GOT tees cess seoacee Setest none soar 
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TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Continued 


Dairy 
Products 
inc, 
Butter 


113.3 
113.5 
113.7 


113.0 
111.7 
111.5 


111.2 
111.1 
111.2 


112.2 
112.5 
ee 2ent 


112.3 


112.8 
113.0 
112.9 


112.7 
111.5 
110.7 


110.7 
110.8 
110.9 


111.0 
111.5 
112.7 


111.8 


112.8 
112.9 
112.9 


112.8 
111.7 
110.9 


110.8 
111.0 
111.3 


111.4 
111.5 
111.5 


111.8 


111.6 
111.6 
111.6 


111.6 
111.6 
111.4 


111.4 
111.4 
111.5 


111.7 
114.0 
114.5 


112.0 


Fats and 
Oils 
inc. 

Butter 


102.1 
103. 2 
104.0 


102. 4 
99.3 
99.1 


98.6 
98.8 
99.9 


103. 2 
103.8 
104.5 


101.6 


104.7 
105. 2 
104.9 


104.5 
101.4 
99.3 


99.2 
99.2 
99.2 


99.5 
100.7 
103.7 


101.8 


104. 2 
103. 6 
102.7 


101.6 
98.7 
96. 8 


96. 2 
96.0 
97. 4 


97.8 
98. 2 
98. 3 


99.3 


98.5 
98. 1 
98.0 


97.6 
97.8 
97.9 


97.9 
98.0 
98. 2 


98.8 
99.8 
100.3 


98.4 


Fats and 
Oils 
exc. 
Butter 


97.8 
100.1 
100.6 


101.3 
102.2 
103.0 


103. 2 
103.9 
107. 2 


109.7 
109.5 
109.9 


104.0 


110.1 
110.7 
109.9 


110.4 
110.7 
110.5 


109.8 
109.0 
107.9 


108.0 
108.0 
108. 2 


109.4 


108.5 
105.7 
103.0 


98.9 
98.0 
97.8 


96.8 
94.2 
96.7 


97.3 
97.7 
97.9 


99.4 


98.1 
96. 3 
95.9 


94.8 
96. 2 
98.1 


99.1 
99.8 
100.5 


100.9 
102. 2 
103.5 


98.8 


(1949 = 100) 


- Fruit 
108.7 112.0 
109.0 Piges 
108.3 111.3 
109. 2 112.6 
110.3 114.2 
112.5 1b by of 
116.2 1235.5 
113.9 119.6 
108.0 109.9 
107.6 109.1 
106. 4 106.8 
108. 3 109.9 
109.9 T3s2 
108.1 109.7 
108. 2 109.8 
110.1 112.7 
114.6 120.1 
114.5 119.7 
119.1 126.6 
121.7 130.5 
123. 2 132.6 
118.3 124.6 
ible? 122.9 
113.2 116.5 
111.8 114.2 
115.0 120.0 
109.7 111.0 
111.0 113.4 
110.8 113.1 
112.4 1155.7 
115.1 120.0 
117.5 123.8 
119.8 127.5 
118. 4 125. 3 
112.3 115.5 
107. 1 107.1 
105. 1 104. 2 
109.0 111.0 
112.4 115.6 
109.7 112.2 
107.9 109.4 
108.8 111.1 
110.5 113.9 
113.8 118.9 
118.5 126.6 
118.9 127.0 
119.0 126.6 
114.2 118.7 
114.5 118.0 
114.9 117.7 
116.5 119.0 
113.9 118.3 


Fruit 


Total 
Vegetables 


97.1 
97.4 
97.0 


97.3 
97.5 
97.6 


97.9 
98.3 
98.4 


98.7 
99.4 
99.6 


98.0 


99.7 
100. 2 
100. 2 


100.2 
100.5 
101.3 


102. 2 
102.7 
103.0 


102.8 
103.0 
103.1 


101.6 


102.6 
102. 1 
102. 1 


102.3 
102. 1 
102.3 


102.5 
102. 2 
102. 2 


102.1 
101.4 
100. 6 


102.0 


100.4 
100. 4 
100.0 


99.8 
100.4 
100. 2 


100. 6 
101.3 
101.6 


103.3 
105.4 
107.5 


101.7 


107.8 
107.3 
104. 2 


101.9 
106.8 
112.6 


117.8 
121.4 
105. 2 


103.9 
112.7 
119.4 


110.1 


120.3 
125. 0 
125. 3 


125.7 
143.3 
135. 2 


133. 2 
118.5 
106.5 


104.7 
108.6 
112.9 


121.6 


114.4 
119.8 
121.6 


128.4 
122.8 
139.6 


156. 8 
138.9 
110.4 


112.8 
121.2 
129.7 


126.4 
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Fresh Canned 
Vegetables | Vegetables 
132.8 119.3 
124.8 119.0 
120.7 118.7 
113.6 118.1 
111.1 117.3 
117. 2 116.7 
1S2us 116.7 
102.7 116.0 
85.9 115.7 
90.2 114.9 
94.5 113.6 
101.4 112.6 
110.6 116.5 
105.1 111.9 
104.4 111.6 
99.3 111.3 
96.1 110.4 
104.7 110.1 
114.5 109.8 
123.1 110.0 
129.1 110.0 
101.3 110.8 
98.5 111.9 
110.2 116.4 
119. 1 119.7 
108.8 112.0 
120.0 120.6 
127.5 121.3 
127.5 122. 1 
127.8 122.7 
157. 2 123.0 
143.6 122.8 
139.9 123.4 
115.3 123.3 
97.9 119.0 
96.8 116.2 
102.6 117.5 
109.3 118. 2 
122.1 120.8 
111.4 118.8 
120.1 119. 4 
123.1 119.5 
134.6 119.4 
124.9 119.8 
152.8 120.4 
181.4 120.7 
150.6 121.8 
102.0 122.8 
104.4 125. 2 
116.2 128.4 
129.8 129.7 
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TABLE 3. Supplementary Classifications of the Consumer Price Index for Canada, 
January 1949 to December 1960 — Concluded 


(1949 = 100) 
Dairy Fats and Fats and 
Products Oils Oils Total Fresh Canned 
inc. inc. exc. Fruit Fruit Fruit 
Butter Butter Butter ) 
ast 
1957 
January ......... iD 7 100.9 104.8 116.5 118.5 108. 
February . 116.0 101.4 106.2 1 iy Gor 119.8 109. 
Marchi ey cc-teec 116.0 101.0 104. 2 118.0 120. 2 109. 
April cesesccessess L16os 101.3 105.5 119.4 12253 109. 
Maids scecsssvecss 116.1 101.3 105.5 P22 126.6 109. 
UO oan teas ccc arepececeveerserelnce 117.0 101.0 105.4 2505 132.0 109. 
DULY: Fissdectoseoeceteaeceeneswanses Teal 100.9 105.2 129355) 128.4 109. 
1 iy eye 102.3 LOD a5 126.1 132.8 110. 
119.2 104.9 104.9 121.4 125.4 109. 
OGEODET 2 n.ccsete eit tesccaveecs £215 105. 3 104.3 118.4 L203 107. 
November ..... 121.6 105.2 102.9 119.6 T2357 106. 
December 1S) 105.3 103.6 116.2 119.0 106. 
NORD siseieiadaneersteeetaneise 118.0 102.6 104.9 120.9 PAS (0) 108. 
1958 
JATLUAT Yacesenccet caeveeseess eet cacs DPR 105.9 104.0 119.4 123.6 105. 
February on & 106.0 1025) 1PABL Sera 106. 
MAL CHGes cctecceveeeteesenensescess 12 2ie 105.2 102.0 125.9 BIAS 106. 
12203 105.9 LOZ 129.9 139.3 106. 
12253 106.2 103.0 133.0 143.9 107. 
12253 106.1 102.8 136.23 148.8 107. 
NP als teysar{ 102.3 139.7 153.9 108. 
NUS US Ue ss ssescssteies LOD LOS st 102.5 Ske, Lf 147.1 108. 
September 12202 105.6 Way, a LZ0%3 137.9 109. 
©CtOber vcccececseseere 122.2 105.4 101.4 129.3 136.6 108. 
November 122.6 105.1 100.3 128.0 134.9 106. 
December 122.9 LO 5D 99.4 WB Ral pHs al 106. 
fV CANS ce, See Bees Srcvssvsessese P2253 105.7 102s 129.4 137.9 107. 
1959 
SAIUATY i <cesccctccsspetescecscestes IPRs i 105.9 99.6 118.0 118.7 105. 
February 1OBea 105.5 97.9 ielyeal aye 105. 
March .... Baal 105.2 96.5 ilbbrae ia) 106. 
PO Tell mereseee Wi a 105.1 96.5 116.8 MblGyS by 107. 
Mayou..ck.... 12550 104.7 95.5 120.9 IDRIS Es) 108. 
JUL ON Focv stew scasacttcndossseascesese yeas) 104. 2 94.5 Daye 5} 125.8 108. 
ULV ae coc consxecsscusiusptestnensess? 122.8 103. 8 94.1 124.9 eu 109. 
TONS Ui ee acess 122.8 104.0 94.8 125.8 WO sis 109. 
September 122.8 104.0 94.9 123.8 124.7 110. 
OGEODET Ea vcsericrsuesnanceess NAY S| 102.9 94.1 120.6 119.4 110. 
November ..... 124. 3 103.9 93.5 120.1 118.9 110. 
December 124.5 104.2 93.9 120.9 120.0 tile 
VCO ISS oeaccocteceeseeeteteescesss 123503 104.5 95.5 120. 8 PP) 108. 
1960 
JARUAT Viet rerneee 124.5 104.5 94.1 121.4 ONT 111 
Bebrilary: 220 ee 124.5 104.6 ORs 121.2 ites 111 
IMO nG lisence cen ete 124.5 104.2 92.6 123.2 123 ca 112 
Zo) ll eee eee rene 124.5 104.3 oa WAND T29 il eZ 
May ..... 124.5 104. 2 93.2 128.4 131.6 cE 
June 124.3 103.7 93.6 124.6 141.5 112 
QUULY evencesereseavusceerastvers 124.3 103.8 93.9 136.2 143.9 113 
AMBUSU! 5 .cscccsoeccnceeres 124.3 104.0 94.8 134.8 141.7 113 
DODUCMDELs, .cteseccecsececservece 124. 3 104.3 95.9 128.0 130. 8 113 
124.4 104.5 95.8 129. 1 132. 8 113 
124.5 104.9 95.6 128.1 TS ied 114 
123.9 105.2 95.9 1313.5 136.4 114 
Ni GAL Wa cccaccoscccdeserasvesnpexeesses 124. 4 104.4 94.3 128 5a BDA 113 


AWW OFF OMD Don 


ann KOT DIO OWN 


oe) 


Rae NOrF DWO TWIrF-I 


wo 


WAW KHRHDO POW AOS 


[ep] 


fon] 


Total 
Vegetables 


ar 
re) 

mere eos 

POR NNN NWH 


an 
<) 
i 
i) 


121. 
128. 
135. 


146. 
144, 
133. 


128. 
121. 
111. 


pe 
115. 
HS? 


DOD ODO OUD PAO 


126. 


| 


122. 
121. 
122. 


122. 
125. 
133. 


143. 
131. 
121. 


121. 
126. 
133. 


ROOT DRO OMDW WOOF 


127. 


iw} 


135. 
141. 
136. 


141. 
144. 
150. 


146. 
129. 
117. 


120. 
124. 
130. 


135. 


Oo 


omnmo APP AAA VOW 


Fresh 
Vegetables 


124. 
123. 
121. 


125. 
130. 
129. 


140. 
118. 
106. 
106. 
112. 
118. 


POT OWN ADD VOW 


121. 


D 


121. 
133. 
144. 


164. 
160. 
141, 


133. 
120. 
103. 


103. 
110. 
116. 


ANID OFRW DORR DOr 


129. 


> 


120. 
120. 
121. 


120. 
125. 
139. 


155. 
134. 
118. 


118. 
127. 
138. 


AON NOOO NNO ARP 


128. 


p 


142. 
151. 
143. 


151. 
156. 
166. 


158. 


Nwo Nh FOF 


Re 
Ho 
oo 
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Canned 
Vegetables 


130.3 
130.3 
129.8 


129.0 
129.6 
128.6 


127.9 
126.9 
126. 1 


124.8 
123.2 
122.6 


127. 4 


122.9 
122.3 
121.5 


121.1 
121.8 
122.0 


122.4 
123. 4 
123.6 


123.3 
123.7 
124.0 


122.7 


124.5 
124.5 
124.9 


125.7 
126. 2 
126. 1 


126.5 
126.9 
126.7 


126.0 
124.4 
124.8 


125.6 


125.3 
126.4 
126.8 


126.9 
127.5 
128.0 


128.3 
128.3 
128.6 
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TABLE 4. Weighting Diagram of the Consumer Price Index 


mies Sub-group | Group 
wei ght weight weight 


weight 
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TABLE 4. Weighting Diagram of the Consumer Price Index — Continued 
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TABLE 4. Weighting Diagram at the Consumer Price Index — Continued 
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TABLE 4. Weighting Diagram of the Consumer Price Index — Continued 
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TABLE 4. Weighting Diagram at the Consumer Price Index — Concluded 


Item 
weight 


a eS aa A IT ARIE TTT STS | 


Health and Personal Care — Concluded: 


Fersonal Care 


PPT TTTTITITrirrreer er ere 


SRS ees ets ahs cece ct oct eon cs uci Mews sevade doses ousbosuntrediecaiabatade ts vse deat Seat hvbyanvee 


Toilet soap 


Shaving cream 


Toothpaste 
Toothbrush 
Face cream 


een ccac ee vesetec eee cereccrcceseereeeccvesecveessoeceseeseerees eases sesecaseresecreresocesocossenee 


wa vecwccecceseneviees cece cosese cece ve ececeseqeces teense esas ooenesesacacceeserocoerenessecels 


o.a.6 Visine ce 6:9 00:0, 6/00)6 0.6lc]0 0.4/0 bi0'e'6 04.0008 10ia\0 60 010'610)6)66.6\0'4)9'6 08 ci6 80\e\e 9 610]8 e089 Bid exis «ee 000 /e¥e 6 ¥esie.ne seve es 


WUsis sins ula dlesiecioisieelpis ovale Sic0s 4 vieuive|e(esiole ous esinenciades sls euec Xe esa buen ef eth ei0/6e0\sa/n/4/6)e\¢4\0 t/en\eieisiy 


Re nlolsia dié.e's e)sluu Se -siniee lle |teisie eee euv.ee(deienleb oeeee cad evie 5.00 € 01055 .a.8n\a ene 0a ¥e.els ve.neie804\8e)9.p Nilo/e\s'nivvicies 


Face powder 


clviclalclde belo 0 6'c\esl0 e'c'eie 010 belnelo/ateee eneleoe.eie9ies class ieuleele|c ed o\cue Oalee se16 00 nine'd.e velee t/a epiele¥e/ Eze cineviveet 


7. oe @ 


FRZO CLA OS mee ees ae esc esac cece nce con obese tolson sleet aeeenereaies aabeaacesensacewsnnsnsssae 
Cleansing tissues 
Sanitary napkins 


se 6} 


Riay cididiainiersuaia ole’ cieieib as aleibys se .eib[sinjea(olaisio\ewiea o.eie/ sie vies one (ee 0. esi wis lu\viriae tit a.5 8 0\s/<ime\gs.6xie.ciac s/s\erih 


SOV ACS Se reraertte os rece tictencscoctcuectienecweacondusaceseuereresesvenscnansassunsutc 


MOTI USUI IT CULM Reenter sccctcerten sas coscnccecectesssusecrans nh aleseacensalswasonastivessemeensestensecn= 
Women’s hairdressing 


Recreation and Reading 


Reading ................cccocccesoncsecscecssecsssesseecnnssosoessecensvssesessatsanensegesocsenssonsnssoneansenceets 


Newspapers * 
MAGAZINES ........-c.csarecessorsccentenssscacnscsscsoonsoaseceseneossescnenossecsenssnscsaceasessenensnensasners : 
Tmputation ............-censooesececonesseeerncrstncscesevoessrsseseacsnenesecrsocovensrascennenssseagacaceens 


MB ccivies te veicelhe noice vslesinslslsice sess veces veers 04 s\beinn ng eae s 60es oe Cr eeee ee sievesaiee Ke.s9 seve duceeseees’s ese 


Recreation ...........-cccsecseesccerecocessscssscsesecacesscscreossesccesnnescneeeasecocsnsensnessnessseneceacents 
Admission to motion pictures 
Admission to sporting events 
BA coos ssc vies deaBezupoienn ceodieise-vanes gui Bus sonesarerseeen-n-sengnarhacsaneacdoannne nt ors 
Television 

Camera film 
Phonograph records .........sccecesesscrcessssersersresesecncnscrsvscnesasasersnecassssnsernsssessereeees 
Bicycle 
Sports equipment 
Toys 
TeleViSiON TEPAITS ...........c-c-csssssecerssssecosnssssssenesnssnccenenscscscenssnessesansoraneccseesseees 
DeVoe seaves bc vivecercnccocessaeanacrssnesnsseananensbecnrscansnenensenewnntapescinsthehenaneen2e*s 


wadablieesesdivle ce seid s'elelseisecelseevceseieese sera een caes op Secuassevesvies cee 


gd nena osisolce cecuceseseiocsecccccsecesessseessseseeevecedn coves ecccn sy 


pie ona wucicnualsinas.cs a ewe rina sees saps seacenswesse acerie sesidecaeuseveiseecianics ¢ps)* 290s 28 cs =o oe 


° 
ANWNNRrWONrF DU 


De cccenchssnecsccccsapeassd scence esisesscscuccesasscascsesscesevssssisscensesiekersnincccse sist itl 225 5 


PEt enn cc ovroncerece dessmnsedsecanssesioccsisacsoomnenaedsceies ¢seecssinwesterenns aoese the siee ce \t8° 56 ole 


Rolicdcccstisekenwsnisssevceselisosvesesinsies geosassasevevesitvsse xp cris S90. 0RV She CSOs se 


Rt nese bntnn censacnsoviconasesosasaeseveccmenssbenessesoesnsesesieeeertaricenge stl ° SPIES Ge eG 


By eRe auiceapcnceannanas eps sweniarweniascens se dansenecoamonsclet tee fee's Yea seas. 2 aiianm 


Tobacco 


NO ee oe te aie nurssecenrasnencnirasnecnsonmianeranr-nvcstscorecednrn ehh ts’ See seo ° SCSI aon cer) 


Se SET eg OSS 
Cigarette tobacco 


Me nee teits cencansresvenseosacaeesesssanass vane ccsessnssmencernicvese sores ae5 557s 


BEN as cane scars recncssckesnnoasencaracesnessssnseneserncantisencl S78 0°25 357 Co i 


Ee Ps ic scvacsceaedae apne peacstmnmnenes sa veshenasscieciensisenire©* esi hcne che 


He ree Re Or w 


ee 
on 


Nr 


section 
weight 


Sub-group 


— 


Sub-group 
weight 


1.0 


2.2 


1.2 


1.1 


a 


57 


4.7 


38 DOMINION BUREAU OF STATISTICS 


TABLE 3. Weighting Diagram of the Seasonal Component of the Food Index 


Note: Each column totals 100.0; monthly indexes for this sub-group have a weight of 13.7 of the all item budget, as compared with 13.0 for the 
sub-group of foods with constant monthly weights (See Table 4). 
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TABLE 17. Changes in the Item Content of the Consumer Price Index 
nnn LEE 


List of Items added to the 1957 Weighted Consumer Price Index 


Restaurant meals 
Ice cream 
Powdered skim milk 
Sweet biscuits 


Soda crackers 


Frozen strawberries 
Frozen orange juice 
Frozen peas 

Frozen green beans 


Women’s skirts 


Doughnuts Women’s sweaters 


Tomato catsup Men’s cotton sport shirts 


Honey Girl’s sweaters 


Jelly powders Jewellery 


ya 


Instant coffee Oil heating service contracts 


Tea bags Electric frying pan 
Liver Electric sewing machine 
Turkey Automatic clothes dryer 
Weiners Hardware 


Canned meat loaf Plane fares 


Salad dressing Automobile muffler replacement 
Tomato juice Admission to sports events 
Canned pineapple Television set 
Fresh grapes Television repairs 
Fresh strawberries Toys 

Fresh peaches Sports equipment 


Fresh corn 


List of Items deleted from the 1947-48 Weighted Consumer Price Index 


Canned strawberries Women’s housedresses 


Bologna Men’s winter underwear 
Ice Men’s overalls 
Laundry soap Men’s work boots 
Brooms Radio license 


Hospital rates Prepaid hospital care 
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CONSUMER PRICE INDEXES-CANADA 
1947-48 AND 1957 WEIGHTED 
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CONSUMER PRICE INDEXES-CANADA 
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CHART-I0 
SUPPLEMENTARY CLASSIFICATIONS OF THE CONSUMER PRICE INDEX FOR CANADA 
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CHART-II 
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SUPPLEMENTARY CLASSIFICATIONS OF THE CONSUMER PRICE INDEX FOR CANADA 
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SUPPLEMENTARY CLASSIFICATIONS OF THE CONSUMER PRICE INDEX FOR CANADA 
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CHART—14 
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CHART-15 
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SUPPLEMENTARY CLASSIFICATIONS OF THE CONSUMER PRICE INDEX FOR CANADA 
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CHART -17 
SUPPLEMENTARY CLASSIFICATIONS OF THE CONSUMER PRICE INDEX FOR CANADA 
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